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Beach Blvd. 
of Cars

SHOP
PLAY
STAY

HB

Want to save money, get a great deal, feel as though you are try-
ing to keep your sales dollars at home? Then, if you are in the

market for a new or previously owned vehicle...Shop HB...start with
one of the ten Members of the HB Auto Dealers Association between
now and January 15th.

Buy or Lease any New Vehicle and receive a valuable Annual HB
Beach Parking Pass...good for one year from the date of purchase or
leasing from one of our ten dealers. Ten strong domestic and import
Dealers generously supporting our community every day in so many
ways. They employ almost 1,000 men and women paying huge pay-
rolls, property tax and, of course, enabling the city to better take care
of all us through their generation of very significant levels of sales tax.

HB Dodge, Chrysler Jeep Ram - pg 18
(866) 554-8590

www.hbchryslerjeep.com

Huntington Beach Mitsubishi - pg 19 
(714) 375-9493

www.hbmitsu.com

Huntington Beach Mazda - pg 3
(855) 362-9320

www.ocmazda.com

Surf City Nissan 
of Huntington Beach     

(714) 500-6010
www.surfcitynissan.com

DeLillo Chevrolet - pg 15
(714) 465-4431
www.delillo.com

Huntington Beach Ford - pg 35
(888) 516-4195

www.huntingtonbeachford.com

Car Pros Kia of Huntington Beach 
- pg 32

(714) 274-4848
www.orangecountykia.com

McKenna VW Huntington Beach                              
(888) 766-8007

www.mckennasurfcityvw.com                                 

Toyota of Huntington Beach - pg 36
(888) 433-1447

www.toyotaofhb.com

Norm Reeves Honda Superstore - pg 34
(888) 416-0060

www.normreeveshb.com

Plastic Bag Ban Gone

page 8

100 Used Cars

page 5 & page 14

BeachBlvdofCars.com
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SOUTH COAST MITSUBISHI
  MITSUBISHI

SOUTH COAST MITSUBISHI
2860 Harbor Blvd • Costa Mesa CA 92626

www.southcoastmitsubishi.com

886666..331144..99331111
All advertised prices exclude government fees and taxes, any finance charges, any  dealer document preparation charge, and any emission testing charge. Financing in lieu of factory rebates for all advertised vehicles. 

*Must finance through Mitsubishi Motors Credit of America to qualify. All dealer added accessories at retail price. Offer good through close of business Friday 01/17/14. Photos for illustration purposes only.

#1 volume new car sales in the USA!
#1 volume Evolution sales in the World!
#1 volume new car sales in the USA!
#1 volume Evolution sales in the World!

06’ Chevy Corvette
MSRP $41,999

Mileage: 77,500
Stock #: CM2741

$37,790

02’ Chevy Camaro
MSRP $30.800

Mileage: 25,200
Stock #: S6619B

$28,800

05’ Chevy Corvette
MSRP $29,999

Mileage: 51,700
Stock #: H14221A

$25,988

03’ Chevy Express
MSRP $25,999

Mileage: 33,800
Stock #: CM2907

$23,900

11’ Mitsu. Lancer
MSRP $37,295

Mileage: Please Call
Stock #: S13255A

$31,900
10’ Acura TSX 2.4

MSRP $21,999
Mileage: 44,400
Stock #: S6630P

$18,900

10’ Nissan Cube
MSRP $16,999

Mileage: 31,115
Stock #: S5001P

$14,688

08’ BMW 128 i
MSRP $26.499

Mileage: 50,300
Stock #: CM2658

$20,800

95’ Dodge Viper 
MSRP $32,999

Mileage: 30,400
Stock #: CM2681A

$27,800

05’ Ford F-250 Lariat
MSRP $25,999

Mileage: 93,400
Stock #: CM2816

$20,999
10’ HyundaiSantaFe

MSRP $19,999
Mileage: 57,752

Stock #: S10225PA

$18,800

10’ Ford F-150
MSRP $35,999

Mileage: 109,500
Stock #: S6537P

$33,968

04’ Ford F-350 XLT
MSRP $20,999

Mileage: 118,500
Stock #: CM2517A

$15,988

07’ Cadillac Escalade
MSRP $32,999

Mileage: 45,900
Stock #: CM2710

$31,800

03’ Chevy Impala 
MSRP $9,499

Mileage: 113,100
Stock #: C14104A

$7,988
11’ Honda Civic EX

MSRP $15,999
Mileage: 48,500
Stock #: S14027A

$14,800

04’ Hummer H2
MSRP $19,999

Mileage: 133,900
Stock #: CM2758

$16,790

11’ Lexus IS-F
MSRP $53,999

Mileage: 30,500
Stock #: S6472P

$48,780

12’ Honda Odyssey
MSRP $28,499

Mileage: 15,000
Stock #: S13528A

$26,968

00’ Ford Mustang GT
MSRP $10,999

Mileage: 87,900
Stock #: CM2891A

$7,988
05’ Honda S2000

MSRP $17,800
Mileage: 103.100
Stock #: S14418A

$14,988

10’ Mazda Mazda3
MSRP $17,499

Mileage: 48,200
Stock #: S13016A

$15,968

09’ Mercedes Benz
MSRP $38,499

Mileage: 87,800
Stock #: S6542P

$36,880

07’ Lexus LS 460
MSRP $32,999

Mileage: 66,900
Stock #:09100

$29,900

07 Jeep Wrangler
MSRP $25,999

Mileage: 24,900
Stock #: CM2859

$21,900



3

D
igital C

opy: w
w

w
.M

yH
B

G
old.com

 • visit S
urfersvillage.com

The Local N
ew

s, January 0
1

, 2
0

1
4

   hbnew
s1

@
aol.com

  7
1

4
.9

1
4

.9
7

9
7

Any Day, Every Day Over 500 Vehicles To Choose From

John Patterson’s Huntington Beach

2014 MAZDA2
Starting at $14,720*
•  Up to EPA-est
•  35 HWY MPG †
•  Seating for 5

2014 MAZDA3
Starting at $18,945*
•  Up to EPA-EST
•  40 MPG HWY†
•  Seating for 5

2014 MAZDA3 4-Door
Starting at $16,945*
•  Up to EPA-EST
•  41 MPG HWY†
•  Seating for 5

2014 MAZDA6
Starting at $20,990*
•  Up to EPA-EST
•  40 MPG HWY†
•  Seating for 5

2014 MX-5 Miata
Starting at $23,720*
•  Up to EPA-EST
•  28 MPG HWY†
•  Seating for 2

2013 MAZDASPEED3
Starting at $24,200*
•  Up to EPA-EST
•  25 MPG HWY†
•  Seating for 5

2013 MAZDA5
Starting at $19,940*
•  Up to EPA-EST
•  28 MPG HWY†
•  Seating for 6

2014 CX-5
Starting at $21,395*
•  Up to EPA-EST
•  35 MPG HWY†
•  Seating for 5

All Vehicles subject to prior sale  and exclusive of Tax / Lic. & Fees!

NEWMazda 3 
(2013) Sport

Turn "Liquid Silver 
in Liquid Gold"
Vin: M852821

TOTAL NET SAVINGS:

$3,750

NEWMazda CX 9 
(2013) iSport -

2WD

IN YOUR DRIVEWAY: 

$25,750

NEW 2014 Mazda 6
80 to choose from

LEASE AS LOW AS

$199/Mo.
$1999 Down +Tax / 
Lic. & normal fees

MPG 38

Every Color Available
90 days til’ first payment  

HUNTINGTON BEACH MAZDA
16800 BEACH BLVD. - HUNTINGTON BEACH , CA 92647

714-848-7739

2014 CX-9
Starting at $29,985*

•  Up to an EPA-est
•  24 hwy MPG†
•  Seating for 7
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Californians like to dream big. We want our top down, the sun shining, and an open road in the land of endless 

of Cars!

 

Ad prices exclude government fees and taxes, any finance charges, any dealer document preparation charge and any emission testing charge. Offers expire 12/31/13.

1 BOULEVARD • 10 GREAT DEALERS • THOUSANDS OF VEHICLES

 END OF THE YEAR
CLEARANCE
GOING ON NOW

beachblvdofcars.com
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1989

2000

2001

2003

2005

2007

2002

2006

1996

2001

2002

2002

2002

2002

2008

2010

2006

2006

2006

2004

2009

2004

2011

2010

2003

2010

2004

2007

2002

2007

2006

2011

2008

2007

2008

2007

2011

2005

2004

2009

2011

2012

2012

2003

2009

Beach Blvd of Cars

TOYOTA

Ford Explorer XLS

VW

Chevy Malibu

Chrysler PT Cruiser

KIA

Mercury Sable ls

HONDA CIVIC HYBRID

Ford Ranger xl

Mit Eclipse

Nissan Altima sl

GMC SIERRA 1500 SLT

Toyota Tundra

Honda Odyssey ex

Mazda CX-7

Mazda  5 sport

Mazda 3 s GT

Toyota Tacoma

Chevy HHR

BMW 325i

hyundai elantra gls

Chevy Tahoe LT

Nissan Versa

nissan versa s

Infiniti G35

MITSUBISHI LANCER ES

Toyota Pruis

MITSUBISHI OUTLANDER LS

audi tt roadster

FORD

CHEVY

Dodge Calibur

Impala

Honda Odyssey LX

Saturn Sky

NISSAN

KIA 

ACURA RSX TYPE S

Honda Accord

VW jetta wolfsburg

Chev Aveo

Nissan Versa SL

MITSUBISHI LANCER ES

MERCEDES BENZ

Nissan Altima

TERCEL

1 owner, auto, pwr windows and locks, 139695 miles

BEETLE 

Auto,ac/pr gp/alloys

Manual/2.4L/4 Cyl

OPTIMA 

Auto/ac/pr gp/lea

AUTO, ALLOYS, LOADED, GAS SAVER

Autu/cd/bedliner

AC/pr gp/roof/alloys

Auto,ac/pr gp/lea

LIFTED, BIG TIRES, LEATHER MUST SEE

Auto / Ac,pwr gp/lea/roof

AC/pr gp/cd/alloys

Auto, power equipped, alloy wheels, AM/FM CD player

Auto, power equipped, multi-CD, alloy wheels 

1 owner, local trade, leather, 5dr GT, 124697 miles

AC,cd,bed liner

LT, 1 OWNER-NO ACCIDENTS * GOOD MPG *79348 miles

Blue, local trade, leather, auto, 92739 miles

Power group,gas saver    

Auto, DVD System, Tow package, alloy wheels, Bose sound system

Auto,air,cd player

Power group, gas saver

Clean history, low miles, leather, auto, 64365 miles 

ONE OWNER, AUTO, GAS SAVER, 311 MPG

Auto /Air/ Pwr Grp +

7 PASSENGER, LOADED, V6, ONE OWNER, PREMIUM SOUND

Low miles, flawless

F150

COBALT SS

Auto, power equipped, alloy wheels, keyless entry

PW/pdl/auto,only 42k miles

Auto/3.5L/6 Cyl

Clean history, good mpg, black, convertible, 94917 miles

ALTIMA Must see to appreciate

SOUL

6 SPEED, LEATHER, ALLOYS, VTECH, 

Auto/ac/pwr gp/lea/ roof

Loaded, flawless condition

4 door auto,loaded, great mileage

Automatic , Power equipped, AM/FM CD player

AONE OWNER, AUTO, GAS SAVER 34 MPG, TRACTION CONTROL

E320

2.5 sedan auto loaded

421672

M389743A

KH6283A  410238

230887/3m676138

988263/637151

KH6017A 104670

231210/2g622286

S14668A

231103/tuc02923

231166?1e229055

231260/2c234317

S14734A

23102/4a021926

231226/2b007814

#30154

#30158

M111977A

231164/62309232

M112256A

SR46697A

#633717

#30190

#39568

#414880

M398081A

C2796A

231233/40021385

H14205A

#101359

KH6265A E67040

KH6237A  832558

#30142

#39562

988236/051432

M115445A

KH5969A 442917 

KH5975A 267257

C14366A

231202/4a021926

#044256

#39519

#29440

C14123A

KH6333A 334836

#39564

$3,989 

$4,990 

$5,781 

$5,995 

$6,490 

$6,776 

$6,995 

$7,988 

$7,995 

$7,995 

$7,995 

$8,988 

$8,995 

$8,995 

$9,000 

$9,000 

$9,292 

$9,495 

$9,511 

$9,549 

$9,597 

$9,750 

$9,985 

$10,597 

$10,790 

$10800

$10,995

10995

$10,997 

$10,999 

$10,999 

$11,250 

$11,288 

$11,470 

$11,487 

$11,883 

$11,933 

$11988

$11,995 

11,997 

$11,998 

$12,000 

$12,800 

$12,831 

$12,866 

Car Pros KIA Huntington Beach 

HB Mazda

Car Pros KIA Huntington Beach 

Toyota of HB

Norm Reeves Huntington Beach

Car Pros KIA Huntington Beach 

Toyota of HB

HUNTINGTON BEACH MITSUBISHI

Toyota of HB

Toyota of HB

Toyota of HB

HUNTINGTON BEACH MITSUBISHI

Toyota of HB

Toyota of HB

HB Jeep

HB Jeep

HB Mazda

Toyota of HB

HB Mazda

HB Mazda

Surf City Nissan

HB Jeep

DeLillo Chevrolet

Surf City Nissan

HB Mazda

HUNTINGTON BEACH MITSUBISHI

Toyota of HB

HUNTINGTON BEACH MITSUBISHI

Surf City Nissan

Car Pros KIA Huntington Beach 

Car Pros KIA Huntington Beach 

HB Jeep

DeLillo Chevrolet

Norm Reeves Huntington Beach

HB Mazda

Car Pros KIA Huntington Beach 

Car Pros KIA Huntington Beach

HUNTINGTON BEACH MITSUBISHI

Toyota of HB

Surf City Nissan

DeLillo Chevrolet

HB Jeep

HUNTINGTON BEACH MITSUBISHI

Car Pros KIA Huntington Beach 

DeLillo Chevrolet

YR. MAKE DESCRIPTION MODEL/I.D. PRICE DEALER

Used Car List continued on page 14
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Dear Friend
s, Family, Neighbo

rs & Reside
nts:

We are 22 yea
rs on old; T

he Local Ne
ws is celebr

ating our 22
nd year serv

ing the com
munities of

Huntington 
Beach, Fou

ntain Valley
, Westminster, Seal 

and Sunset
 Beach... We've come along way

baby.

And, where
 are we toda

y. When we star
ted we were

 the 17th lar
gest City in

 the State o
f

California...
now we are

 the 18th. W
e have abou

t 180,000 pe
ople and no

w...if you co
unt

everybody..
.even the on

es who don
't get counte

d we are pro
bably at abo

ut 215,000 p
opulation.

I can remember us being
 the safest c

ity in America in our
 population

 group. The
 greatest cit

y to raise

children in..
.the best do

g friendly C
ity in the Co

untry, etc. w
ell, we are s

till dog frien
dly at least.

I have a tho
ught, why d

on't we look
 back at tho

se years 19
98 -2002 an

d see what 
we did to ea

rn those

titles -and s
tart doing w

hatever that
 was again.

I think I saw
 where hom

e invasion c
rimes were up 

a bit in HB, 
certainly Do

wntown HB
 is both a Je

wel

and a Jeopa
rdy. Come-on... we c

an do it. Par
t of it is lead

ership, part
 of it is draf

ting a set of
 realistic,

achievable 
goals that h

elp us be w
ho we shou

ld be.

One thing fo
r sure...ban

ning things
 is not nece

ssarily the a
nswer...enc

ouraging, p
roactively re

aching

out and brin
ging great p

artners to o
ur community is the 

best thing w
e could do. 

Instead of te
lling

people you 
can't come if you wan

t to serve al
cohol...how

 about we re
ally get proa

ctive and br
ing

those peopl
e we want w

ho do serve
 alcohol her

e ourselves
.

We need to in
vest in our c

ommunity. An ins
ightful modern gove

rnment should n
ot be accus

ed of

making gifts o
f public fun

ds when the
y intelligent

ly, knowing
ly, practical

ly...intention
ally invest a

 few

dollars to at
tract the so

rts of busin
esses and p

eople we wa
nt to come and live h

ere.

While I think h
ow we satis

fy our need
 to supply a

ffordable ho
using is at t

imes insane (a
llocating

valuable Be
ach Blvd. pr

operty) the 
need to do i

t somewhere is m
andatory.

Like wise ou
r past leade

rs that had 
a vision for 

an Equestri
an community were b

rilliant in th
eir time,

the same for our wa
ter-oriented

 community...the s
ame for our Es

tate communities. The
re is nothin

g

elitist in any
 of that...tha

t planning a
nd political 

leadership w
as a model for div

ersity as it s
hould be

for our com
mercial / indu

strial communities as w
ell.

So, God Ble
ss America...God 

Bless the ci
tizens of HB

..all 76 Past
 Mayors, Po

lice Chiefs, 
Past & Pres

-

ent City Man
agers (and A

dministrators) 
and all thos

e volunteers
 that have m

ade HB the 
great place 

it

is...Can we 
make it even 

better...you 
bet your ox

en.

Regards,
Don't forget

 your HB Go
ld Card David P. Ga

rofalo

Publisher: T
he Local Ne

ws Community Newsp
apers

dba: Main S
treet West Marketin

g

5901 Warner Ave., 
Ste. 429

Huntington 
Beach, Ca 9

2649

(714) 914.97
97

HBNews1@
aol.com

www.MyHB
Gold.com

HAPPY 22ND ANNIVERSARY
THE LOCAL NEWS

HAPPY 22ND ANNIVERSARY
THE LOCAL NEWS

Another Thought Of the Day....
Calling an illegal alien an 'undocumented immigrant' is like calling 

a drug dealer an 'unlicensed pharmacist'
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The Weak That Was
There are four boxes to be used in defense of liberty: 
soap, ballot, jury, and ammo. Please use in that order.

America: Home of the Free because of the Brave

Iremember when I was young
and poor...On Christmas
Eve, I thought it would be

nice to buy my Mom a little gift
for the next day. Always short
of money, I thought long and
hard about what that present
might be'
Unable to decide, I went to a

large Department store and in the

cosmetics section I asked the girl, 'How about some per-
fume?' She showed me a bottle costing $75. 
'Too expensive,' I muttered.
The young lady returned with a smaller bottle for $50.

'Oh dear,' I groused, 'still far too much.'
Growing rather annoyed at my approach, the sales girl

brought out a tiny $10 bottle and offered it to me.
I  remember becoming really embarrassed, 'What I

mean', I said, 'is I'd like to see something really cheap.'
The sales girl handed me a mirror.

TRUE STORY:
Getting into ele-

vator at Macy's. As
we rode up on the
elevator to the 3rd floor, one-by-one they noticed a $50
bill lying on the elevator's floor.

Ah you ask...which one picked up the $50 bill, and
handed it in at reception? 
Santa of course, the other two people didn't actually

exist!

Dave Garofalo
Publisher
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We believe and practice being fully involved with the communities we serve. 
This is essential in building good will, encouraging growth and above all staying connected in our backyard

How I do re-
member my Grandmother
and her ritual as I grew up a

sa child....    
Certainly brings back memo-

ries!!  
Remembering Grandma's

Clothesline
There is one thing that's left
out.

We had a long wooden
pole (clothes pole) that was
used to push the clotheslines
up so that longer items
(sheets/pants/etc.) didn't
brush the ground and get
dirty.

You have to be a "cer-
tain age" to appreciate this
one.... 

I can hear my
mother now.....

THE
BASIC RULES
FOR
CLOTHES-
LINES: 
(If you don't

even know what
clotheslines are, better
skip this.) 

1. You had to hang
the socks by the toes...
NOT the top. 

2. You hung pants by the BOT-
TOM/cuffs... NOT the waistbands. 

3. You had to WASH the clothes-
line(s) before hanging any clothes -
walk the entire length of each line
with a damp cloth around the lines,
because the lines might have been
dirty, and leave marks on the clean
clothes you pegged there. 

4. You had to hang the clothes in
a certain order, and always hang
"whites" with "whites," and hang
them first. 

5. You NEVER hung a shirt by
the shoulders - always by the tail!
What would the neighbors think? 

6. Wash day on a Monday!
NEVER hang clothes on the week-
end, especially on Sunday, for
Heaven's sake! 

7. Hang the sheets and towels on
the OUTSIDE lines so you could
hide your "unmentionables" in the
middle (perverts & busybodies, y'-
know!) 

8. It didn't matter if it was sub-
zero weather... Clothes would
"freeze-dry." 

9. ALWAYS gather the clothes
pins when taking down dry clothes!
Pins left on the lines were "tacky"! 

10. If you were efficient, you
would line the clothes up so that
each item did not need two clothes
pins, but shared one of the clothes
pins with the next washed item. 

11. Clothes off of the line before
dinner time, neatly folded in the
clothes basket, and ready to be
ironed. 

12. IRONED???!! Well, that's a
whole OTHER subject! 

AND
NOW A POEM ...

A clothesline was a
news forecast, To

neighbors passing by, 

There were no secrets
you could keep, When
clothes were hung to dry. 

It also was a friendly
link, For neighbors al-

ways knew 

If company had stopped on by, To
spend a night or two. 

For then you'd see the "fancy
sheets", And towels upon the line; 

You'd see the "company table
cloths", With intricate designs. 

The line announced a baby's birth,
From folks who lived inside, 

As brand new infant clothes were
hung, So carefully with pride! 

The ages of the children could, So
readily be known 

By watching how the sizes
changed, You'd know how much

they'd grown! 

It also told when illness struck, As
extra sheets were hung; 

Then nightclothes, and a bathrobe
too, Haphazardly were strung. 

It also said, "On vacation now",
When lines hung limp and bare. 

It told, "We're back!" when full
lines sagged, With not an inch to

spare! 

New folks in town were scorned
upon, If wash was dingy and grey, 

As neighbors carefully raised their
brows, And looked the other way. 

But clotheslines now are of the
past, For dryers make work much

less.

Now what goes on inside a home,
Is anybody's guess! 

I really miss that way of life, It
was a friendly sign 

When neighbors knew each other
best... By what hung out on that line. 

1. Never give a woman any kind of household ap-
pliance or something that is going to make "house-
work" easier. For instance, a blender, a toaster, a
new vacuum, one of those mops they advertise on

tv that does everything but suck the
life out of you, anything in a in-
fomercial. One allowed choice is
a new washing machine with a

turbo spin cycle. (Makes laundry
day go by pretty fast when
you can at least sit on it dur-
ing spin-dry and end up

smiling the rest of the day.)

2. Any bulk cleaning supplies,
"honey, I got you that large box of

Tide you have been wanting." "This
Windex should last you a while." "I got a good deal
on the industrial strength toilet bowl cleaner." 

3. Any sharp objects made by Ronco which slices
or dices, or a set of ginsu knives. These may one
day be used as a weapon against you when you
come home with lipstick on your collar after a
"night out with the boys."

4. Do not buy gifts for yourself and pretend they
are for her. "Honey, I'm sure you'll get a lot of use
out of the new drill I bought you."

5.Any lingerie made of flannel, such as a pair of
feet pajamas with a trap door in back. A Little Mer-
maid or Barney cartoon character nightgown. It
gives her the idea that you do not consider her the

beautiful woman that she is.

6.No name perfume which costs you $1.99, such
as Eu de Toilet, which actually smells like the
bathroom, moldy fruit, or your dirty socks. If you
are going to buy her perfume, spring for the
brand names.

7. Any type of cubic zirconia jewelry you see on
the Home Shopping Network. It will be quite
embarrassing when she is showing off that fab-
ulous diamond to her friends and tries to cut
glass with it. (We actually test them you know.)

8. Please do not buy her clothes because you
think for one minute you have good taste in
woman's clothing. An additional hint, plaids do
not go with stripes (even though you think your
golfing outfit looks just fine). Its a known fact
to the rest of the world that is a taboo. In the
Northeast, thats like wearing white after Labor
Day.

9. Do not give her a gift certificate to Jenny Craig
or Weight Watchers.

10. Last but not least, never buy a woman anti-
wrinkle cream, or a book on "How not to be
Nasty Sunday through Saturday." These are not
considered gifts, they are considered reasons for
seriously injuring the person who bought it and
just may stand up in court of law.

Please learn from my mistakes...

My Nighttime 
Prayer

Now I lay me down
to sleep,

I pray the new Police Chief, my
City to keep

Make Downtown safe and sane
I ask this cuz’ I live on Main
No more bans -No more No's

We need a Santa with Economic
Development he Knows
Safest City –Best City for 

this and that
Let’s stop the infighting and

those political spats
If I should die before I wake,
Keep the best of Surf City. in
place. for old time sake!

Learn From 
My Mistakes

Remembering Grandma’s Clothesline

Mirror Image - Reflection



Life’s definitely a beach
this Christmas at Bolsa
Chica State Beach when

Santa arrives on a lifeguard wa-
tercraft. Along with his helpers
from Huntington State Beach
Lifeguard Association (HSBLA),
he rescued Christmas for children
worried that Santa hasn’t read
their letters.  With a wink, nod
and “ho, ho, ho,” Santa assured
adorable girls & boys that he’s re-
ceived and examined all their re-
quests for Christmas gifts.
The 2nd annual Christmas at the

Beach party hosted by world-fa-
mous Bolsa Chica State Beach
and HSBLA  featured sunglass-
clad Santa Claus, a spectacular
sunset, toasty beach bonfires, free
food such as hot dogs, crafts, a

holiday movie and holiday enter-
tainment. The third most-visited
state park in California welcomes
millions of vacationers and
beach-goers annually. They love
to fish, surf, bike, jog, play bas-
ketball and learn about the area's
wildlife and history at an interpre-
tive center inside the lifeguard
headquarters. RV camping also is
popular.  Thanks to its incredible
activities, staff, officers and life-
guards, people feel like it’s
Christmas all year-long at Bolsa
Chica State Beach, which extends
3 miles from Sunset Beach to
Seapoint Ave. See parks.ca.gov.
Be sure to stay tuned lots of ac-

tivities are being planned for The
150th Anniversary of the State
Parks in 2014. 8

Chris
MacDonald
On the road in Surf City

By Chris MacDonald, Writer/Photographer, 
HB Ambassador/The Local News Columnist

The Local News

Bolsa Chica’s
Christmas at the
Beach Draws a
Large Crowd

and Santa
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Members of The Huntington State Beach Lifeguard Associa-
tion. They are Left to Right: Bryan Etnyre (Vice President),
Melanie Launius (Public Relations Coordinator), Aristotle
Deleon (Delegate) and Diego Busatto (President).
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Need Transportation
Low Interest

High Trade-In Values
Hmm... Perfect Story
If the spirit of giving — or of

treating yourself — has in-
spired you to buy a car this hol-

iday season, you're in luck. Many
local auto dealerships are over-
flowing with sedans, trucks and
SUVs, so there are deals to be had.

Most dealers have abundant sup-
plies of 2013 models, and 2014s
are arriving as automakers keep
factories humming. Since dealers
pay interest on money borrowed to
buy the cars, they're probably anx-
ious to sell them soon.
The December holiday season

normally is a good time to buy as
dealers clear out old models and
sales people feel pressure to meet
year-end targets. Some sales ran
early this year as automakers tried
to get a piece of the Black Friday
retail holiday.
Normally you can get 5 to 6 per-

cent off the sticker price when
dealing, but that could rise to 8 or
10 percent this month, said Alec
Gutierrez, senior analyst for Kel-
ley Blue Book. That means, for in-
stance, you can get roughly $1,880
to $2,351 off a 2014 Chevy Malibu
1LT with a sticker price of
$23,510.
Consumers have been in the

spirit of buying cars for the past
three years. U.S. sales are expected
to reach 15.6 million this year,
compared to just 10.4 million in
2009. And the latest retail sales
figures from the government show
that steady hiring and rising house-
hold wealth are encouraging more
big-ticket purchases.

The bargains, dealers say, de-
pend a lot on what car, SUV or
truck you want to buy. There are
good deals on even the small and
midsize car segments.
We are told...Ford dealers na-

tionwide have about a 90-day sup-

ply of Fusion midsize cars, while
other manufacturers' dealers have
75-80 days of midsize car inven-
tory.  Don't completely ignore
some of the hotter segments, such
as small crossover SUVs like the
Honda CR-V and Ford Escape.
Luxury car dealers advertise heav-
ily for the holidays and offer good
lease deals.

MORE DISCOUNTS COMING:
We are also told the last weekend
of the year is typically when prices
are the lowest.
In addition to the high inventory,

there are other factors in con-
sumers' favor: Interest rates are
low and used-car values are still
close to record highs, making
trade-ins worth more money.
Also, automakers still are offer-

ing sweet lease deals, with leases
running at about 25 percent of
sales, near a record high, Electric
car lease deals are especially good.
Ask about the electric Nissan Leaf
if interested in a Lease.  If you wait
until next year you run some risks.
Interest rates may rise and trade-in
values are likely to drop a bit, we
are told.
Merry Merry...if you need trans-

portation...the time is right to get
serious.

Automotive
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More to This Than Just 
a Plastic Bag Ban

There are many reasons I felt the need to start a peti-
tion drive to repeal the bag tax and plastic bag ban re-
cently voted on by the HB City Council. The initiative
is scheduled to be on the ballot in 2014.
I wish I didn't have to go through this petition process

but the city council majority has refused to let our res-
idents decide this issue. Four
city council members (Connie
Boardman, Joe Shaw, Jill
Hardy and Jim Katapodis)
voted against the motion to
have this issue put on the No-
vember 2014 ballot denying
the rest of us a voice in this
issue. 
First, I have a real skepticism

about the claims the four city
council members made per-
taining to the supposed envi-
ronmental scourge of these
plastic bags. The bags have
been around for about 40
years. I have yet to see a
greater impact from these bags
then any other item that we
dispose of. What I do know is
that the bags are extremely con-
venient and, despite the claim they are “single use”,
they have MANY uses after they are brought home and
the groceries put away. 
Secondly, the same four city council members man-

dated a tax of 10 cents per paper bag used to bag gro-
ceries. These are the same paper bags that the stores
gave away as a convenience to their customers prior to
this mandate. The Municipal Code calls this a 10 cent
charge since the stores keep 100% of the proceeds.
Calling it a charge just masks the fact that the stores
are mandated by a city council majority to charge the
tax. Sure, it’s a  source of revenue for big super market
chains, probably one reason they were silent when the
city council majority was voting on this item. Is this
the way free enterprise is run in Huntington Beach?

What other price fixing will this city council majority
mandate in the future?  
This also affects a large percentage of the commerce

locally. Local stores are feeling the effect of customers
simply going across the city line to Fountain Valley and
Costa Mesa to do their shopping. Who gets the brunt

of the impact? Of course, the
small mom and pop stores that
are already struggling to sur-
vive in this economy. This just
adds one more burden for them
to overcome.        
A  city council majority that

is big enough and imposing
enough to mandate how a gro-
cery store  runs their business
is big enough and imposing
enough to tell any of us how to
run our businesses. What’s to
stop these four from coming
into ANY of our work places
and mandating, by a 4-3 vote,
that we run our business as
THEY see fit? 
As you can see, this issue

goes beyond plastic bags. Not
only does it affect the pocket

books of a large percentage of our citizens, we were
NOT consulted prior to the four city council members
making this decision. This is a huge over reach by the
council majority. We need an opportunity to speak on
this issue. When this measure makes it to the ballot and
wins, this will send a message to this city council ma-
jority and future city councils that if you have wide
ranging plans for this city, you had better come to the
people first.
If you are interested in signing the petition and help-

ing get the15,000 signatures needed to place this on the
November ballot, contact me at repeal@franklo-
grasso.com.

Frank Lograsso

Dear HB Residents:

Where’s the Sanity - 
Where’s the Fairness

Dear HB City Council:
(Letter to the Editor)

Please reconsider your No Vote on the City-wide question of Banning Plastic Bags!

The recent Ban on Plastic bags city-wide involving most major retail outlets in our community seems
to be one of those few issues that should be considered by the many vs. a few before implementation.
Now we are confronted with a decision by 4 -Council Members that affects the lives of 200,000+ residents
and a whole bunch of small, medium and large size businesses.

This prohibition, without the consent of the people, seems harsh at best. If the City Council majority
of four are convinced their decision to Ban the Bags was right -then there should be no fear of overturn
from the voters when this goes to a vote on the ballot.

True leadership and political confidence would be reflected in your change of heart and agreeing to
place this on the ballot...so that the  voice of the people is heard loud and clear.
I am not even sure how I would vote at the moment...but I sure would like to have that right.

Sincerely,
Mike Posey
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Join Us Today - A Promotion of The Local News! • 500 Merchants
to Sign Up - 50,000 Local Card Holders!

Your Solid Gold Savings

PREMIUM 
CONSUMER
CARD

• Present your HB Gold Card when paying your bill at participating merchants. Receive their best incentive offer, current specials or premium services
available only to HB Gold Card users. • Go to our web site 24/7. Locate participating merchants; Hotels, Restaurants, Retailers, Entertainment and more.

Their most current promotional offers will be listed for each. Choose your participating merchant, visit them and present the HB Gold Card. Pretty Easy!

Category

Automotive

Bank & Financial
Electronic/TV
Gifts & Retail
Hair & Beauty
Liquor & Beer

Medical & Fitness

Printing
Newspaper&Media
Pet Care

Restaurant

Services

Spa

Merchant
HB Chrysler Jeep
HB Ford

HB Mazda
Mandic Motors
McKenna VW
Norm Reeves Honda

Surf City Nissan
Toyota of HB
HB Dodge
DeLillo Chevrolet

Independence Bank

Time Warner Cable
California Greetings
Main St. Eyewear
City Salon

My Keg
Beach Chiropractic

Yates X-Ray Company
Yoga Works

Jeff’s Press

The Local News
Dirty Dog Wash
Baci Restaurant
Beachfront 301
Baguetier Artisan Bakeries

Capone’s Cucina

Coach’s Mediterranean Grill

Cucina Alessá

Deville

Don Jose

Gallaghers Pub & Grill

Hurricanes Bar & Grill

Nonna Lucci’s 

New Ruby Palace

Olive Pit Grill

Shades Restaurant & Bar
Hilton Waterfront Beach
Resort

Sushi on Fire

Paolo’s Ristoronte

Zimzala

SeaShore Pest Control

AIM Mail Center #64

Beauty Supply Zone 

Crown Cleaners

Surf City Debt Relief

Bella Vista Salon Boutique
Spa (Hyatt Hotel)

Pacific Waters Spa

HB Gold Exclusive Offer
Check with Merchant
$500 off new car, $19.95 Oil Change; Car Oil
Change trucks
Check with Merchant
$20 Off ANY Automotive Repair or Tow 
$500 off of any new car
10% off parts and labor, $300 discount on any
new or pre-owned vehicle
Check with Merchant
15% off Parts & Service, • $300 off New Car
Check with Merchant
$300 off New Car • 15% off Parts & Service, 
up to a max of $50 for any single service
Totally Free Checking Account and special gift
for opening a checking account
Save $500 on a Commercial Production
10% off all merchandise excluding sale items
15% off purchase (Full Service Optical Store)
Buy any two products and receive any third
product Free
$5 off any size Keg
Free Consultation Exam, 1/2 Massage on
1st visit
FREE Digital Consultation Values at over $250
20% off 1st retail purchase and 2 wks of 
unlimited Yoga new students $30
10% off initial order, continuing
discounts on additional printing
25% Off any size ad
$5 Off any size service
15% off entire Bill
$2 - $6 Food Menu Items
Free Cookie or Pastry (up to $3 value)
with purchase of $15 or more
15% off entire Bill, weekend excluded
15% off Dinner Food Service Excludes Mon
night dinner specials, $5 off Bottle of Wine
Mon nights. Huge Happy Hour 3 - 6:30 pm
daily, 50% Off Appetizers, Special Bar Prices
15% Off: Tues & Sun. Happy Hour: M-F, 3-6
Special Select, $3.50-$4 Wines & Cocktails

20% off your entire food Bill

$3 Domestic pints & Well Drinks,
$4 Import Pints

One Free appetizer with purchase of 
Entree and Beverage

10% off entire bill

15% off Lunch, Happy Hour: Order one 
appetizer and get One FREE
$5 off any bill over $30
10% off anything else
25% Off Lunch & Dinner (alcohol not included
and not available on Holidays). Cannot be 
combined with any other discount
20% off Food Bill M-F 2-5pm
4-course dinner $16.95
Starting 3pm Happy Hour pricing all night in
Lounge & Patio Only. Dining Room receive 
25% off Food only, not beverages

$100 Off any Local Treatment. 
$200 off any tenting
15% off on All Services/Products
10% off products and 25% off hair services
Brian, Jillian or Kristen
25% off Dry Cleaning

15% off total fees with enrollment into one 
of our Debt Relief programs
$45 Hydrating Aromatherapy
Steam Facial

Address
16701 Beach Blvd
18255 Beach Blvd

16800 Beach Blvd
18881 Gothard St
18711 Beach Blvd
19131 Beach Blvd

17331 Beach Blvd
18881 Beach Blvd
16555 Beach Blvd
18211 Beach Blvd

18101 Magnolia St

Bell Terra Center
301 Main St
200 Main St
301 Main St

17871 Beach Blvd
19900 Beach Blvd

9051 Mediterranean Dr
301 Main St

5122 Bolsa Ave #105

5901 Warner Ave #429
504 Main St
18748 Beach Blvd
301 Main St
120 5th St #120

19688 Beach Blvd #10
200 Main St

520 Main St

424 Olive Ave

9093 Adams

300 PCH

200 Main St

19913 Beach Blvd 

18330 Beach Blvd

16365 Bolsa Chica St

21100 PCH

301 Main St

17561 Center Ave #37

500 PCH

16562 Gothard St #G

19051 Goldenwest St

16277 Bolsa Chica St 

5935 Warner Ave

5267 Warner Ave #183

301 Main St#108

21500 PCH

City
HB
HB

HB
HB
HB
HB

HB
HB
HB
HB

HB

HB
HB
HB
HB

HB
HB

HB
HB

HB

HB
HB
HB
HB
HB

HB
HB

HB

HB

HB

HB

HB

HB

HB

HB

HB

HB

HB

HB

HB

HB
HB

HB

HB

HB

HB

Phone
714.841.3999
714.516.4195

866.295.9929
714.536.6585
866.925.0602
800.306.6472

800.615.9640
888.433.1447
714.596.0230
714.465.4431

714.500.3421

888.892.2253
714.960.1688
714.536.6300
714.969.1800

714.847.0799
714.965.9577

714.599.0399
714.960.9740

714.891.5706

714.914.9797
714.960.7002
714.965.1194
714.374.3399
714.969.1700

714.593.2888
714.969.2233

714.969.2148

714.274.4860

714.962.7911

714.536.4222

714.374.0500

714.536.1368

714.848.6088

714.316.5000

714.845.8444

714.374.8885

714.373.5399

714.960.5050

714.842.8003

714.698.9900
714.840.0159

714.846.4221

657.464.9683

714.756.0455

714.845.4636

Website
www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com
www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

www.MyHBGold.com

Check to see if your card Expired! Renew!
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The information contained in this column does not
necessarily reflect the opinion of The Local News.

Jordan Kobritz is a former attorney, CPA, and
Minor League Baseball team owner.  He is a Pro-
fessor and Chair of the Sport Management Depart-
ment at SUNY Cortland and is a contributing author
to the Business of Sports Network and maintains the
blog: http://sportsbeyondthelines.com  Jordan can
be reached at jordan.kobritz@cortland.edu

The practice
of having
volunteers

staff concession
stands at sporting events can be viewed as a reck-
less disregard for the community at large or a fi-
nancial bonanza for community non-profit groups,
depending on your perspective.
To supplement their regular work force many

concessionaires, including Aramark and Center-

plate, solicit youth sports groups, church groups,
scouting groups and other non-profit organizations
to staff concession stands.  Volunteers work for free
and their organizations are paid a commission, with
the industry standard being 8% on alcohol sales and
9% on food sales.  The more product the volunteers
sell, the more they earn for their organization.  And

the money can be very good, certainly more than
can be generated from the traditional lemonade
stands, bake sales and car washes.
On the surface, using volunteers to staff conces-

sion operations at sporting events is a win-win for
the company and the non-profit groups that supply
the labor.  The groups earn money for their worth-
while activities and the companies pay less than
they otherwise would if they hired their own per-
sonnel and they avoid the attendant hassle that

comes with hiring additional em-
ployees.  But there is a dark and
sometimes tragic underside to the
practice.
Concession volunteers are usually

inexperienced, which can be espe-
cially problematic when it comes to
alcohol sales.  Most companies re-
quire volunteers to receive some
training.  Centerplate, which holds
the concessions contract to Lucas Oil
Stadium, home of the Indianapolis
Colts, requires all volunteers who
sell alcohol to undergo a three-hour

class in responsible alcohol sales.  If volunteers
pass a test, they are “certified” to sell alcohol for
three years.  But that’s not nearly enough training
given the circumstances volunteers deal with.Even
the best trained, full-time concession worker will
find it difficult to assess sobriety in a stadium set-
ting, with hundreds of boisterous people waiting in

line clamoring to be served. 
A number of tragic occurrences have brought the

practice of using volunteers into question.  In 2005,
a New Jersey jury awarded a $105 million judg-
ment against Aramark after a drunk driver caused
an accident that paralyzed a 2-year old in another
vehicle.The driver was a New York Giants fan who
continued to buy beers at a 1999 game even though
he was drunk. In 2010, an Indianapolis Colts fan
driving home from a game swerved off the road
and ran over two 12-year old girls, killing one of
them and injuring the other. 
Concession operators and facilities have adopted

a variety of procedures in an effort to reduce drunk-
enness among sports fans.  Despite those efforts,
there is no way to guarantee that all fans will leave
a sporting event sober, even if all alcohol servers
are experienced.  But the practice of using volun-
teers to sell alcohol makes that possibility less
likely.

By Jordan Kobritz

Kobritz
on

Sports

Free Volunteer Help 
Can Cost Million!

318 Main Street•Downtown HB

714.960.9696

Margarita’s By The Liter
Full Bar & Cocktails

Other Great Locations:
• Long Beach
• Costa Mesa
• Lake Forest
• Santa Ana
• Huntington Park
• Newport Beach
• Corona Del Mar
• San Clemente
• Laguna Niguel

Check Out
Our Daily
Special 

at Our HB 
Location

TORTILL
A SOUP • 

WOW

Play it safe - never touch 
anything caught in a

power line.

If an object gets caught in a power 

line, call SCE at (800) 611-1911 to 

report the problem.

At Southern California Edison, an 

Edison International Company, we 

want to help you and your family 

stay safe around electricity.

For more safety tips, visit
www.sce.com/staysafe

FOR OVER 100 YEARS…LIFE. POWERED BY EDISON.
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Catch of 
the Day

Supervisors Defines Vicious Dog:
Perhaps the Law Also Defined...

Penny Arévalo (Editor) of the Patch does
a good job to define what a problem dog
is. We've made a word substitution in the

story and it seems to be a solution to some
other crime related, social issues we have as
well.
Vicious dogs (people) will be graded on three

levels in Orange County. Patch file photo.
The Orange County Board of Supervisors

Tuesday tentatively approved an ordinance
changing how vicious canines
people) will be defined and dealt
with, but nixed a proposal to cre-
ate a website that would identify
dangerous dogs (people).
The ordinance, which was

unanimously approved on first
reading, defines “provocation” in
an incident involving a dog (per-
son) and allows Orange County
Animal Care officials to desig-
nate vicious pets (people) as level
1, 2 or 3.
A Level 1 dog (person) is one

that on two occasions during a
36-month period does anything
that puts someone or another an-
imal (person) in a “defensive,
protective or fleeing” position to
avoid bodily injury. A dog (per-
son) could be categorized as
Level 1 if it bites a (another) per-
son without provocation and

leaves at most a minor injury.
A Level 1 dog (person) could also graduate

to a Level 2 canine if the bad behavior persists.
A Level 2 dog (person) is one that makes an

unprovoked attack on four separate occasions,
forcing someone or another animal (person) to
avoid injury. The Level 2 designation could
also apply to dogs (people) that have caused a
severe or substantial injury to a (another) per-
son or other animal.

Dogs (people) used for fighting or trained to
fight also will be given the Level 2 designa-
tion.
A Level 3 canine (person) is one that kills

someone or causes a severe injury such as
maiming. Police or military dogs (persons) on
the job are exempt.
The ordinance also allows for the release of

some dogs (people) back to their owners dur-
ing an investigation, which is aimed at saving

the county money in boarding
and caring for the animals
(people).
A Level 3 Do (person)

could be euthanized, said
Ryan Drabek, director of Or-
ange County Animal Care.
However, the owners of a

Level 3 dog (person) would
still have the right to ask for
an administrative hearing,
and, if the animal (person) is
still ordered to be eutha-
nized, could appeal to an Or-
ange County Superior Court
judge, who would make the
final ruling, Drabek said.
The supervisors will take a

final vote on the ordinance at
a future board meeting.
Get our drift here...seem

the connection...Life should
be so easy..

Local snaps up 18-
pound monster lob-
ster off California

coast
A member of the Ali fam-

ily at Zacks on the
beach...Joseph Ali, 27, of
Huntington Beach shows off
an 18 pound California
spiny lobster he caught with
his hands while free diving,
without tanks, near the pier.
(AP Photo/The Orange
County Register, Ken Stein-
hardt) Photograph by: KEN

STEINHARDT,
Joe told the OCR he was

down about 15 feet (four
meters) going after a smaller
lobster when he saw the
giant. He says it was too big
to grab properly, but it
latched onto him, and he
wrestled it to shore.
The lobster weighed

nearly 18 pounds (8 kilo-
grams) — even a 5-pounder
(2.3-kilogram) is considered
trophy-sized — and was
likely at least 30 years old.
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Used Car List continued from page 5

2012

2011

2003

2007

2012

2005

2005

2012

2011

2008

2011

2006

2012

2012

2012

2012

2012

2011

2007

2007

2008

2012

2011

2007

2010

2013

2008

2011

2012

2011

2010

2007

2011

2013

2013

2010

2010

2011

2011

2013

2012

2012

2012

2012

2013

Beach Blvd of Cars

FORD

HYUNDAI SONATA GLS

FORD MUSTANG GT

Honda Accord

KIA

Nissan Frontier LE

Infiniti G35

Jeep Patriot

Nissan Altima S

Saturn Vue xr

Ford Taurus

Avalanche

Honda Civic EX

Chevy Malibu

MITSUBISHI OUTLANDER SPORT

Chevy Cruze

Honda Civic LX

Honda Accord LX

Honda CR-V

Dodge Ram 1500

Nissan Pathfinder

Honda Accord LX

FORD FIESTA

GMC Acadia SLT

Toyota Prius

Chevy Captiva

Cadillac Escalade

Nissan Maxima

Hyundai Genesis

Honda Element EX

Honda CR-V EX-L

Tahoe

Honda CR-V EX-L

FORD MUSTANG 

FORD FUSION 

DODGE CHALLENGER RT

Silverado

Ford F-150 Lariat

FORD TAURUS 

FORD FLEX

FORD EDGE 

FORD EXPLORER 

FORD EDGE 

FORD EDGE 

FORD EXPEDITION 

FIESTA

LOADED MUST SEE

ONE OWNER, LOW MILES, LEATHER, CROME WHEELS, MUST SEE

Navigation, moonroof, leather, auto, 94196 miles

RIO

v6, power group

Auto/6 Cyl/MP3 Player

Auto,pw,pdl,cd,+much more

Special addition, Navigation

Low miles, leather

Auto, power equipped, leather, bluetooth, Chrome wheels

Fully loaded

Auto/2 Door/One Owner

1 owner, LT, auto, 27246 miles

ONE OWNER, LIKE NEW, AUTOMATIC, ALLOYS, MUST SEE, 

Auto,pw,pdl,cd,super low miles

Auto/1.8L/4 Cyl

Auto/2.4L/4 Cyl

Leather, EX-L,black, 65765 miles

Hemi, Navigation

3rd row seating, Navigation

Auto/2.4L/4 Cyl

AUTO 6SPD/SELECT SHIFT,SYNC, POWER CONTROLS. LOW MILES, LEATHER 

3rd row seating, leather

Great mpg, blue, auto, 49812 miles

Loaded,privacy glass,alloys

Auto, Parking Sensors, Leather, Roof Rack, Chrome wheels

Auto, XM Radio, Bluetooth, Back up Camera, Leather

Auto, power equipped, Leather, Bluetooth, XM Radio

Auto/4 Cyl/MP3 Player

Auto/2.4L/4 Cyl

Alloy wheels leather loaded

Auto/4 Cyl/One Owner

AUTO 6SPD/SELECT SHIFT, PWR CONTROLS, KEYLESS ENTRY 

AUTO, PWR CONTROLS, KEYLESS ENTRY , LOW MILES SYNC 

6 SPEED, HEMI, LEATHER, ALLOYS, NAVIGATION,

Ext cab,loaded, 20" custom wheels

Automatic, power equipped, FULLY LOADED! Leather, Running boards

AUTO, SYNC, PWR CONTROLS, BACK UP CAM 

AUTO 6SPD/SELECT SHIFT,SYNC, PWR CONTROLS, BK UP CAM , LEATHER 

AUTO, PANORAMA ROOF, NAV, PWR CONTROLS, SYNC

AUTO, PARKING SENS/BACK UP CMRA, NAV LOW MILES , SYNC

AUTO 6SPD/SELECT SHIFT,PAN ROOF, SYNC, PWR CONTROLS. LOW MILES 

AUTO 6SPD/SELECT SHIFT,SYNC, PWR CONTROLS,PAN ROOF, BK UP CAM , LEATHER 

AUTO, HEATED SEATS, PWR CONTROLS, SYNC, PARKING SENS/BK UP CAM 

HP0968 173758

S14533A

H13233A

P288528A

HP0994 088141

#440412

988283/410103

#39555

#404873

#630735

#30091

#39471

988174/559076

0R246454

H13047A

#39550

988255/364090

988298/017292

M376509A

#607218

#643442

988290/086828

5930P

#154109

0A220111

#39549

#30165

#30180

#30056

988183/003743

988265/043943

#39565

988300/016433

5872P

5906P

CM2738A

#39570

#30022

5892P

5931P

5925P

5927P

5929P

5926P

5895P

$12,883 

$12,900 

$12,944 

$12,990 

$12,991 

$12,997 

$13,473 

$13,588 

$13,997 

$13,997 

$14,000 

$14,988 

$15,476 

$15,614 

$15,800 

$15,877 

$15,923 

$15,931 

$16,264 

$16,577 

$16,597 

$16,771 

$16,900

$16,997 

$17,115 

$17,937 

$18,500 

$19,000 

$19,500 

$19,993 

$20,435 

$21,988 

$22,538 

$22,600

$23,900

$24,800 

$25,998

$26,000 

$26,300

$27,100

$27,200

$32,800

$34,700

$34,800

$43,900

Car Pros KIA Huntington Beach 

HUNTINGTON BEACH MITSUBISHI

HUNTINGTON BEACH MITSUBISHI

HB Mazda

Car Pros KIA Huntington Beach 

Surf City Nissan

Norm Reeves Huntington Beach

DeLillo Chevrolet

Surf City Nissan

Surf City Nissan

HB Jeep

DeLillo Chevrolet

Norm Reeves Huntington Beach

HB Mazda

HUNTINGTON BEACH MITSUBISHI

DeLillo Chevrolet

Norm Reeves Huntington Beach

Norm Reeves Huntington Beach

HB Mazda

Surf City Nissan

Surf City Nissan

Norm Reeves Huntington Beach

HUNTINGTON BEACH FORD 

Surf City Nissan

HB Mazda

DeLillo Chevrolet

HB Jeep

HB Jeep

HB Jeep

Norm Reeves Huntington Beach

Norm Reeves Huntington Beach

DeLillo Chevrolet

Norm Reeves Huntington Beach

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH MITSUBISHI

DeLillo Chevrolet

HB Jeep

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

HUNTINGTON BEACH FORD 

YR. MAKE DESCRIPTION MODEL/I.D. PRICE DEALER



Ask AboutOur 0%
Financing

Your Surf City Chevrolet DealerYour Surf City Chevrolet DealerYour Surf City Chevrolet Dealer 877-771-3956
18211 Beach Blvd.

Between Talbert and Ellis

www.delillo.com
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Offer good through close of business of the date of this publication, 12/27/13-1/17/14. Offer not redeemable with any other discounts.

Home of the
Nicest

People inTown!
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16

NO
LIMIT

NO
LIMIT

NO
LIMIT

NO
LIMIT

NO
LIMIT

NO
LIMIT

NO
LIMIT

ITALIAN NEW YORK STEAK SANDWICH WITH
RED BELL PEPPERS, MARINARA SAUCE &

MELTED PROVOLONE CHEESE

REG. 9.95   ONLY $6.95 SAVE $3.00
Offer Expires 6/30/13

ITALIAN SAUSAGE SANDWICH
WITH MELTED PROVOLONE CHEESE

ONLY $6.95 EACH SAVE $5.96
GET 2ND FOR ONLY 99¢ 

Offer Expires 6/30/13

16” LARGE MEAT LOVERS PIZZA
SALAMI, SAUSAGE, PEPPERONI, 

MEATBALL & HAM

REG. 18.99   ONLY $13.99 SAVE $5.00
Offer Expires 6/30/13

14” PIZZA, WHAT OTHERS CALL LARGE
WITH 4 TOPPINGS

REG. 10.99   ONLY $5.00 SAVE $5.99
Offer Expires 6/30/13

BBQ BEEF BRISKET SANDWICH
WITH POTATO SALAD OR MACARONI SALAD

REG. 8.95   ONLY $6.95 SAVE $2.00
Offer Expires 6/30/13

PORK DIP SANDWICH
WITH MELTED PROVOLONE

REG. 8.95   ONLY $5.95 SAVE $3.00
Offer Expires 6/30/13

FETTUCCINI ALFREDO WITH CHICKEN
SERVED WITH GARLIC BREAD

REG. 10.50   ONLY $7.50 SAVE $3.00
Offer Expires 6/30/13

SANDWICH TENDER BRISKET OF BEEF
WITH PEPPER JACK CHEESE

REG. 8.95   ONLY $6.95 SAVE $2.00
Offer Expires 1/15/14

TENDER THIN SLICED
PORK LOIN DIP SANDWICH

REG. 8.95   ONLY $6.95 SAVE $2.00
Offer Expires 1/15/14

SPAGHETTI & MEAT BALL
WITH GARLIC BREAD

BUY ONE AT REGULAR PRICE &  
REG. 14.50     GET SECOND 1 FOR ONLY 99¢ SAVE $6.25

Offer Expires 1/15/14

14” MEDIUM PIZZA
(WHAT OTHERS CALL LARGE)

WITH 4 TOPPINGS

REG. 11.99   ONLY $5.00 SAVE $6.99
Offer Expires 1/15/14

THIN SLICED CORN BEEF SANDWICH
WITH MUSTARD, PICKLE & MELTED PROVOLONE

ON RYE BREAD

REG. 9.95   ONLY $7.95 SAVE $2.00
Offer Expires 1/15/14

$5 OFF
ANY ORDER OF $25 OR MORE

SAVE $5
Offer Expires 1/15/14

FOOTBALL TIME
16” EXTRA LARGE PIZZA

WITH YOUR CHOICE OF 3 TOPPINGS

REG. 15.70   ONLY $10 SAVE $5.70
Offer Expires 1/15/14

THIN CRUST ONLY

THIN CRUST ONLY

All Items Subject to Availability  •  Not Valid With Other Offers

An Experienced Leader 
in Heart & Vascular Care

17100 Euclid St., Fountain Valley, CA 92708

At Fountain Valley Regional Hospital, highly trained, 
multidisciplinary specialists share our commitment to quality 
patient outcomes to provide a higher standard of care.

Our panel of expert cardiologists, interventional cardiologists, 
electrophysiologists, cardiac surgeons and vascular surgeons 
treat a wide range of cardiovascular conditions, ranging from 
the common to the complex.

  �  Open Heart Surgery    

  �  Vascular Surgery

  �  Electrophysiology Services 

  �  Peripheral Services

  �  Invasive Cardiology

  � Non-Invasive Cardiology

FVRH was the first Orange County hospital to have a Chest 
Pain Center accredited by the Society of Chest Pain Centers. 
Only centers that meet or exceed quality-of-care measures 
associated with diagnosing and treating heart attacks earn this 
prestigious designation.

Learn more about us at 
www.fountainvalleyhospital.com
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Local Sundays
Just show us your ID and receive 50% Off
Our Sunday Dinner Menu
honored between 5 and 9 pm.
(subject to availability) 

500 Pacific Coast highway
Huntington Beach, CA 92648
on the 2nd floor of the Shorebrak Hotel

714.960.5050  • restaurantzimzala.com
Zimzala is a Joie de Vivre Restaurant 

Foodie Notes
Book your Holiday Parties NOW

Ask for Tony: 714.322.8459
Have a party from 10 to 200

We will care for you as if you were our own...
party

save

� Over 100 Global Varietal Wines
- Priced for Locals

� 10 Specially Crafted Draft Beers
- A dozen of your favorite bottled beers

FFrreeee SSppiirriitteedd DDaaiillyy SSppeecciiaallss
manly monday: scotch, whisky, bourbon, beer tasting

tapped tuesday: $5 beers on tap, $7 glasses of wine

wine wednesday: 5 wines at $25

thirsty thursday: extended drink specials all night

foodie friday: order an entree (lounge) get FREE glass of
cabernet, chardonnay, or beer FREE

sparkling saturday: $7 bellinis

sunday fun day: $7 bloody marys, $10 sangrias

follow us for exclusive facebook / twitter specials
Relaxed Hour Special 3 -7 daily

8911 Adams Avenue
Huntington Beach, CA 92646 

Call us: (714) 968 4466 
Take Out: (714) 962 7998

Email us: luccimail@aol.com
Fax us: (714) 964-6369 

WEDNESDAY NIGHT
BABY BACK RIB DINNER

SERVED WITH BAKED BEANS,
COLE SLAW, ROLLS & BUTTER

$10.95

TUESDAY NIGHT SPECIAL
FRIED CHICKEN DINNER

4 pcs. SERVED WITH REAL
MASHED POTATOES & GRAVY,

COLE SLAW AND BISCUIT
ONLY $9.95

THURSDAY NIGHTSPECIAL
COMPLETE DINNER
PRIME RIB DINNER

ONLY $14.95
OR

N.Y. STEAK DINNER
ONLY $11.95

FROM THE TAKE OUT
OUR OWN BBQ BEEF SANDWICH

ONLY $6.95
Reg. $8.95

COMPLETE
TURKEY DINNER

W/STUFFING, TURKEY GRAVY,
VEGETABLES, MASHED POTATO’S

OR
YAM’S, 1-1/2 DOZ ROLLS &

2 PUMPKIN PIES
$119.95

2 1/2 DOZEN COOKIES
ASSORTED TRAYS

$15.95
6 1/2 DOZEN

$36.95

GROCERY DEPT.
IMPORTED PASTA FROM ITALY

$1.79 Lb.
Reg. $2.49

NEW ITEM’S
CHICKEN & SPINACH RAVIOLI

OR
FIVE CHEESE ANGELOTTI
(HALF MOON RAVIOLI)

$5.99 lb.
Reg. $7.99 lb.

1-LITER SMERALDINA
SPARKLINGWATER

ONLY $1.99 a bottle
Reg. $2.99

FROM THE DELI
WISCONSIN YELLOW CHEDDAR

CHEESE
ONLY $4.99 lb.

1-LITER REDWINE VINEGAR
ONLY $2.49 a bottle

Reg. $3.99

8” PUMPKIN PIES
BAKED IN OUR OWN OVEN’S

$4.95 Each
Reg. $6.95

BUSINESS HOURS
8am -8pm

7 days a week
B R E A K F A S T  S E R V E D 

7  D A Y S  A  WE E K ~ 8 A M  T O  1 1 A M
DINNER FROM
4 p.m. - 8 p.m.

At Lucci’s come in...
“Just for the smell of it”

All Offers Expires 1/15/14

BEST BREAKFAST IN TOWN
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HUNTINGTON BEACH MITSUBISHI
16751 Beach Blvd • Huntington Beach CA 92647

www.huntingtonbeachmitsubishi.com

888888..666677..22555577
All advertised prices exclude government fees and taxes plus dealer document preparation charges or destination charges. 

Cash Prices are in lieu of MMCA financing and leasing.

MSRP • $13,790
Loyalty Rebate • $250

Customer Rebate • $1,000
Military Rebate • $500

Stock #: H14267
Model: MG44-A

NET COST

MSRP • $18,890
Loyalty Rebate • $500
Military Rebate • $500

Customer Rebate • $1,000
Stock #: H14050
Model: LN41-B

NET COST

$14,944

885 NEW CARS
400 USED CARS IN STOCK

2014 MIRAGE
DE HATCHBACK

$10,995
In Stock115

NET COST

MSRP • $35,790
Loyalty Rebate • $500
Military Rebate • $500

Stock #: S14507
Model: LE41-B

NET COST

LANCER
GSR SEDAN

$32,900

In Stock70

NET COST

$18,744

LANCER
ES SEDAN

2014

2014

OUTLANDER
SPORT ES SUV

2014
MSRP • $20,295

Loyalty Rebate • $500
Customer Rebate • $1,500

Military Rebate • $500
Stock #: H14064
Model: OS45-A

In Stock260

OUTLANDER
ES SUV

2014
MSRP • $23,820

Loyalty Rebate • $500
Customer Rebate • $1,000

Military Rebate • $500
Stock #: H14076
Model: OT45-A

In Stock238

Loyalty Rebate - Current Registered Owner of Mitsubishi/Suzuki or Saturn; Military Rebate - ALL Active Military

HBMitsu.comHBMitsu.com

$15,444$15,444

In Stock198
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18881 BEACH BLVD., HUNTINGTON BEACH, CA 92648
888.326.7113 • 714.847.8555

www.toyotaofhuntingtonbeach.com S

L O C A L  H U N T I N G T O N  B E A C H  R E S I D E N T S

Just Bring In This
Advertisement And Receive

L O C A L  H U N T I N G T O N  B E A C H  R E S I D E N T S

Just Bring In This
Advertisement And Receive

How Much Do You Want to Save?

One per customer. May not be used in conjunction with any other specials. May not be used on 
previous charges. Toyota vehicles only. Good at Toyota of Huntington Beach only. Expires 1/16/14.

LUBE, OIL & FILTER SPECIAL
• Replace engine oil
   (Synthetic oil additional charge)

• Adjust all fluid levels

• Replace oil filter with Genuine 
Toyota oil filter

• Multi-point inspection

SAVE

EVERY
TUES • WED • THURS

$15
OFF

Includes $15 discount applied on Tuesday, Wednesday or Thursday only.

4 CYLINDER 6 & 8 CYLINDER

$1995$1995$1995 $2495$2495$2495
$34.95
Reg. Price

$39.95
Reg. Price

plus tax plus tax

How Much Do Y ant to Savou W Want to Save? uch Do Y   You Want to Save?

LUBE  OIL   

L    O    C    A    L     H    U    N    T    I   

J    u    st   t   
A   d   v   e   rt   rt   i   s   e   i   t   t  t  t  

 g  
t  

 L & FILTER S

 I    N    G    T    O    N     B    E    A    C    H  

t    B    r    i    n     I    n This   T g  
e   m   e   n   t   A   n   d 
 g           

 d 
   

 A  
 g  

t  
    SPECIAL

   R   E   S   I   D   E   N   T   S

   h   i   s
  R  e  c  e  i  v  e  R

   (Synthetic oil additional charge)
• Replace engine oil

LUBE, OIL & FILTER SPECIAL

SAVE
• Multi-point inspection

oyota oil filterT
• Replace oil filter with Genuine 

   (Synthetic oil additional charge)

LUBE, OIL & FILTER SPECIAL

6 & 8 CYLINDER4 CYLINDER
Reg. Price

• Multi-point inspection

oyota oil filter
• Replace oil filter with Genuine 

LUBE, OIL & FILTER SPECIAL

6 & 8 CYLINDER
Reg. Price

TUES • WED • THURS
EVERY 191919$$ 959595119995959595 $$$$$

, Wyadseun Td oeilppt anuocsi5 d1s $

$ 9991111$ 99999991 99951999959 $$$
$34.95

$
plus tax

$$$242424959595$$24244495959595
.ylny oadsruhr Ty oadsende, W

999$$$2224244999999$24999594
$39.95

249954$
plus tax

VD     18881 BEACH BL  LVD., HUNTINGTON BEACH, CA 92648
888.326.7113 • 714.847.8555

www.toyotaofhuntingtonbeach.com

oyota vehicle  previous charges. T oyota of Huntington Beach only

VD., HUNTINGTON BEACH, CA 92648
888.326.7113 • 714.847.8555

www.toyotaofhuntingtonbeach.com

specials. other any with conjunction in 
. Good at T es only . Expires 1/16/14.

VD., HUNTINGTON BEACH, CA 92648

S

oyota of Huntington Beach only
on used be not May specials. 

PERSONAL SERVICE
AND THE

LOWEST PRICES
�

We’ll plan the perfect vacation 
for your personality and budget

Specializing in:
Cruises • River Cruises • Tours

Resorts • Disney & More

SHANNON SPEAKER
Call your Independent Vacation Specialist

SHANNON SPEAKER
Los Angeles, CA

310.216.9057  •  877.487.4665
www.TravelByShannon.com
sspeaker@cruiseone.com

CST 2006278-40
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Tony Gonzalez is probably
the best tight end in NFL
history and continues to

produce at a high level on Sun-
days.
Huntington Beach won a sec-

tion title on Friday.
But this past weekend Gonzalez

took some time
away from his
preparation to
give a few words
of inspiration to
the high school
football players
at his alma mater,
H u n t i n g t o n
Beach (Calif.).
Gonzalez sent a

video to the team
before its CIF
Southern Section
Southwestern Di-
vision champi-
onship game last
Friday against
Newport Harbor.
He wished the

players luck in
attempting to
bring home the
school's first-ever
section title, say-
ing they were

playing for everyone who has
ever worn the uniform, and en-
couraged them to savor the mo-
ment.
The Oilers appeared to take the

words to heart, as they came up
with a 42-28 victory to win the
section championship.

Inspiration / Perspiration
Gonzales Oils the Machine

File photo by Terry Jack
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MAKE YOUR SPECIAL DAY
TRULY MEMORABLE:

Contact Veronica Davis or Jessica Hicks
(714) 536-5358

6501 Palm Avenue
Huntington Beach, CA 92648

SeaCliff Country Club, specializes in creating one-of-a-kind
weddings and special events of all sizes and types reflecting
your personal style - creating memories to last a lifetime. 

Small, intimate business dinners and corporate meetings or
fundraising events, golf tournaments, and other special 
occasions, unrivaled amenities and comprehensive event
management services, all underscored by their signature 
personalized service.

Bridal Shower, Bat Mitzvah, Birthday Celebration, Wedding,
Golf Tournament, Corporate Meeting or Holiday party.

From 30 to 250
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Aimee Le Miss Fountain Valley 2013

Seeking Contestants for
Miss Fountain Valley 
Scholarship Pageant

2014

Over $10,000 in Educational
Scholarships will be awarded

Areas of Competition

* Talent      * Evening Wear

* Interview     * Physical Fitness
* On Stage Question

ELIGIBILITY REQUIREMENTS:  
~ MUST BE MINIMUM AGE 17 BY 3/1/14. AGE LIMIT IS 24 YEARS OLD

~ U.S. CITIZEN & HIGH SCHOOL GRADUATE BY JUNE 2014

~ MUST LIVE, WORK OR GO TO SCHOOL IN FOUNTAIN VALLEY

~ ENTRY DEADLINE IS 12/31/13

The winner will represent Fountain Valley at the 
Miss California Pageant in June 2014 and make appearances 

for the city of Fountain Valley throughout the year.

The Miss Fountain Valley Scholarship Pageant is a non-profit 
organization dedicated to furthering the education of young
women in Fountain Valley through academic scholarships. 

We are a local preliminary for the Miss America Organization,
we provide over $45 million annually in educational 

scholarships to our participants. 

The Miss Fountain Valley Pageant will be held March 1, 2014 at
the Saigon Performing Arts Center

For More Information: www.missfv.com
Download Application forms on the website

Keeli Scott Lisack, Executive Director   (714) 846-7533
Contestant Liaison: Sandi Licata (714) 501-9616

or Jan Edwards  (714) 206-7564
email address: missfountainvalley@gmail.com
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For over 11 years, Colette’s Children’s
Home has provided 2,000 homeless
women & children with emergency 

and transitional housing.

Their mission: Colette’s Children’s Home
provides a safe and nurturing environment
where at-risk women and children can
obtain support & services needed to

achieve self-sufficiency.

(714) 596-1380
www.Heautontimorumenoss.orc

e-mail: info@gallagher-spub.com for more details

Gallaghers Pub and Grill
300 Pacific Coast Hwy. Ste. 113, Huntington Beach, CA 92648

entrance on Walnut St. between Main St. and 3rd St.

714.536.2422
www.gallagherspub.com

Have Your Next

Party at Gallaghers

VIP Service Plus Food

& Drink Specials DAILY
Food and Drink

Features
4 to 7pm • Monday - Friday

1/2 Off All Appetizers
8 to 10pm • Tuesdays

Pub Trivia - Free to Play
9 to 11pm Thursdays

Free Comedy Show  •  3 New Semi-Famous 
Comedians Each Week  •  Buy 2 Entrees Get 1

Free Appetizer
Saturdays and Sundays

Breakfast Served All Day
9am to 12pm $10 Bottomless Mimosas • $3.50

Bloody Marys
ALL THE TIME

$2 Small Domestic Drafts
$3 PBR Pints • $10 Pitchers

$5 Irish Jig (our signature drink)
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In 2006, the United States National Academies
expressed concern about the declining state of
STEM education in the United States.  STEM is
a term that refers to Science, Technology, Engi-
neering and Mathematics and is typically used
in addressing education policy and curriculum
choices in schools to improve our nation's com-
petitiveness in the global economy.  According
to the National Math +Science Initiative, only
45 percent of 2011 U.S. high school graduates

were prepared for college-level math and only 30 percent were ready for college-
level science. 25 years ago, the U.S. led the world in high school and college grad-
uation rates. Today, the U.S. has dropped to 20th and 16th. These statistics are

alarming.
The United

States National
A c a d em i e s '
Committee on
Science, Engi-
neering and
Public Policy
developed a list
of 10 actions
federal policy
makers could
take to advance
STEM educa-
tion in the
United States to
compete suc-

cessfully in the 21st century. Their top three recommendations were to: increase
America’s talent pool by improving K–12 science and mathematics education;
strengthen the skills of teachers through additional training in science, math and
technology; and, enlarge the pipeline of students prepared to enter college and grad-
uate with STEM degrees. 38 percent of students who go on to college to pursue a

STEM major ultimately do not graduate with a
STEM degree.
In 2008, 4 percent of U.S. bachelor’s degrees were awarded in engineering; com-

pared to 31 percent in China.  Jobs in computer systems design and related services,
a field dependent on high-level math and problem-solving skills, are projected to
grow 45 percent between 2008 and 2018, but the U.S. may be short as many as
three million high-skills workers by 2018.  It is critical that students be inspired
early on to learn STEM concepts and apply what they learn to real life, hands-on
activities.
For 18 years, Orange County students have had the unique experience of getting

to do just that by working with some of the most accomplished scientists, engineers
and environmental experts at the Children's Water Education Festival. This year's
event, hosted by the Orange County Water District, Disneyland Resort, National
Water Research Institute and the OCWD Groundwater Guardian Team, will take
place March 26-27, 2014, at the University of California, Irvine. The event is the
largest water festival of its kind in the nation and will educate nearly 7,000 Orange
County third, fourth and fifth grade students about water and the environment. Since
its inception, it has taught more than 100,000 children important lessons on how to
protect natural resources and that STEM fields can be fun, enriching and can pro-
vide them with great professional options and opportunities.
The Festival is provided at no cost to schools, making public and private financial

support absolutely crucial to the success of this educational event and its continued
growth. In addition to monetary and in-kind donations, the Festival also requires
more than 600 volunteers, staff and presenters.  Knowledge is capital, which drives
innovation and economic growth for our country. The Festival, with the magnificent
backdrop of one of the most prestigious universities specializing in many STEM
related fields, is a transforming experience for our next generation of innovators.
To sponsor, donate supplies, present an activity or volunteer, please contact Gina
Ayala at (714) 378-3323 or gayala@ocwd.com. To learn more about the event
and/or to watch a brief video, please visit www.childrenwaterfestival.com.

Cathy Green was elected to OCWD in November 2010. She served two terms
on the Huntington Beach City Council and was Mayor twice. Huntington Beach
has been home to the Green Family over 41 years

PREPARING THE NEXT GENERATION
TO BECOME INNOVATORS IS KEY

TO U.S GLOBAL LEADERSHIP
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Dear EarthTalk:
How can it be that

carbon dioxide emis-
sions are the lowest they

have been in the United States in 20
years despite the fact that we have no binding federal legis-
lation limiting them?

~ Jason Johnson, Port Chester, NY

Carbon dioxide emissions are indeed lower than at any time
since 1994, according to data recently released by the U.S.
Energy Information Administration (EIA). But if you think
that the rise of the hybrid car, our embrace of public transit,
walking, biking and those new windows on the house are be-
hind the trend, think again. According to the EIA, increased

energy efficiency has played a role, as have recent warmer
winters and the recession, but the key driver has been the
swapping out of coal at power plants and industrial facilities
across the country for cleaner-burning and now more abun-
dant natural gas.
The reason so much natural gas is around is the rise of hy-

draulic fracturing (“fracking”), a technique whereby drillers
inject water and chemicals into underground shale rock de-
posits to free up otherwise trapped natural gas. Fracking has
allowed U.S. oil companies to access huge natural gas de-
posits from the Marcellus Shale in the Northeast and else-
where. The increased supply has brought natural gas prices
down so that it has been cheaper than coal during the last few
years. Our carbon footprint benefits because burning natural
gas to generate electricity generates about half the carbon

emissions of coal for every megawatt hour
of power generated.
But Americans might not want to pat them-

selves on the back for too long, as the positive
trend won’t continue indefinitely. “Replacing
coal with natural gas reduces smokestack
emissions of carbon dioxide, sulfur dioxide
and mercury, but natural gas production and
distribution comes with a host of problems,
including methane leaks, contaminated water
supplies, destroyed streams and devastated
landscapes,” says Dan Lashof of the Natural
Resources Defense Council (NRDC), a lead-
ing environmental group. “And while gas-
fired power plants have lower carbon dioxide
emissions than coal-fired ones, their emis-
sions are still far too high to be considered a
global warming solution.”
Furthermore, EIA says our energy-related

carbon emissions are already rising again
given recent increases in natural gas prices
that have steered some utilities back to coal.
The EIA anticipates U.S. energy-related car-
bon emissions rising 1.7 percent in 2013 and
another 0.9 percent in 2014. The most impor-
tant remaining question, says Lashof, is
whether or not the U.S. will continue to re-

duce its CO2 emissions to achieve the president’s 2020 goal
of a 17 percent reduction from 2005 levels—and eventually
the 80 percent or more reductions needed to prevent the most
dangerous risks of climate disruption. The target is within
reach, he says, but power plant carbon pollution standards,
among other changes, will be needed.
Lashof adds that the only way to keep the ball rolling is via

a coordinated effort including stricter federal carbon and en-
ergy efficiency standards, new state renewable energy and
energy efficiency incentives and reworked zoning and trans-
portation policies that discourage the use of private automo-
biles. “We can build the clean energy future we need, but we
aren’t there yet and it’s not going to happen by itself.”
Also, even if Americans can mobilize to get their emissions

in check, will it matter? During 2012, energy-related carbon
emissions fell by some 3.7 percent in the U.S., but rose 1.4
percent overall around the world. Indeed, global carbon emis-
sions are on an unrelenting upward march as developing na-
tions acquire the taste for the extravagant fossil-fuel-driven
lifestyle perfected in the U.S.

CONTACTS: 
U.S. Energy Information Administration, 

www.eia.gov; 

NRDC, 
www.nrdc.org.

EarthTalk®
  From the Editors of

E/The Environmental
Magazine

EarthTalk® is written and edited by 
Roddy Scheer and Doug Moss and is a registered 
trademark of E - The Environmental Magazine

(www.emagazine.com).
SEND YOUR QUESTIONS TO:

earthtalk@emagazine.com. 
SUBSCRIBE:

www.emagazine.com/ subscribe; 
Free Trial Issue:

www.emagazine.com/trial.
The information contained in this column 
does not necessarily reflect the opinion of 

The Local News.

o

Huntington Beach Senior
Services is seeking 

volunteers for the Home
Delivered Meals program. 

In their own vehicle, 
volunteers deliver meals
from the Senior Outreach
Center to older residents
one weekday between 
9:30 a.m. and 11:30 a.m.   

Volunteers give back to
the community, brighten
someone’s day, have fun,

and meet interesting
people.  Because of the

dedicated team of 
volunteers, Huntington
Beach has a thriving 
senior center and

outreach center with a
wide range of services,
activities, and classes.  

For more information on
Home Delivered Meals or

other volunteer 
opportunities, contact
Diane Swarts, Volunteer

Coordinator, 
714-374-1544, or 

dswarts@surfcity-hb.org.

HELP!

Oldest Rock & Blues House
In Orange County

HAPPY HOUR
MONDAY - FRIDAY

3 PM - 6 PM
WEDNESDAYS - ALL DAY

• $2.00 OFF ALL LIQUOR
• $2.50 DOMESTIC PINTS
• $3.00 IMPORT PINTS

117 Main Street @ the HB Pier
714.969.9996

Find Out More @ perqsbar.com

December/
January
Line Up

12/28........................Parkai Moon
12/31 ..................................Dub 8
1/2 .........................Karaoke Night
1/3....................................Defalco
1/4.................................The Blast
1/9 .........................Karaoke Night
1/10 .................The Jack Pot Club
1/11..........................Parkai Moon
1/16 .......................Karaoke Night
1/17....................Back to the 80’s

Though natural gas emissions are still far to high for the fuel
to be considered a global warming solution, lower overall CO2
emissions over the past 20 years are in large part due to the
swapping out of coal at power plants and industrial facilities
across the country for cleaner-burning and now more abun-
dant natural gas. Pictured: The Port Westward Natural Gas
Powered Electricity Plant in Clatskanie, Oregon

Credit: Portland General Electric
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'Tis the season to party.
With 2014 just a few weeks away, holiday party

season is in full swing. So hosts everywhere are as-
sembling menus, fretting about guest lists, and blow-
ing their budgets on decorations. Fortunately,
selecting wines doesn't have to be stressful or expensive. 
Just avoid the familiar. As New York University eco-

nomics professor Karl Storchmann recently explained to
Food & Wine, "[The market] adds a premium for certain
places or grapes."
Consider Champagne.
Under European Union trade laws, wine can only be

sold as "Champagne" if it comes from the Champagne
region of France and is made in the "traditional method,"
which is a very expensive process. While real Cham-
pagne is a treat, it's expensive -- even "budget" options
cost upwards of $35 per bottle. 
Like Champagne, America's iconic wine regions are

pricey. Napa Valley makes some exceptional Cabernet
Sauvignon. But it's nearly impossible to find a decent
bottle for less than $35. Sonoma County's Russian River
Valley produces some lovely Chardonnay, but most cost
$25 or more. 
The list goes on. Trophy regions are almost always ex-

pensive. 
F o r t u -

nately, the
world is
awash in af-
f o r d a b l e ,
great-tasting
wine. As
Storchmann
explained,
just as some
r e g i o n s
come with a
built-in sur-
charge, oth-

ers come with a built-in discount. Finding such wines is
as easy as opening up your palate to unheralded regions. 
Storchmann should know. In addition to teaching at

New York University, he edits the Journal of Wine Eco-
nomics. So he spends quite a bit of time studying these
issues. 
With sparkling wine, there are plenty of affordable op-

tions so long as you're willing to forgo Champagne. 
Two of my favorite sparklers from America, the entry-

level bottlings from Roederer Estate and Domaine
Carneros, can be found for less than $20. More afford-
able options are found outside the States. For around $15,
Graham Beck in South Africa makes a delightful bubbly.
If you're only looking to spend about $10, consider Cava,
a Spanish wine that's produced just like Champagne but
using native grapes. 
After all, no one is going to ask if they're drinking

"real" Champagne while jockeying for position under
the mistletoe. 
Wines from Spain and South Africa are worth consid-

ering when stocking up for a party.
When I'm asked to help select a crowd-pleasing white,

I often suggest Albarino, a high-acid, aromatic variety
grown across northwest Spain. Good Albarino is almost
always a hit, as it's appealing to almost every white wine
drinker - it has qualities that remind me of Riesling,
Chardonnay, and Sauvignon Blanc. 
For around $15, I'm particularly fond of the offering

from Paco & Lola. But affordable and delicious options
abound. 
When I'm asked to help select a crowd-pleasing red, I

typically steer people towards Spanish Grenache. Most
Spanish vintners produce Grenache that's juicy and ap-
proachable, like Pinot Noir, but ripe, like Cabernet

Sauvignon. So it appeals
to almost every red wine
drinker. 
For around $15, Bode-

gas Borsao's Tres Picos is
an amazing value.

Of course, it's impor-
tant remember the
crowd. While values are
easier to find with ob-

scure grapes from outside popular wine regions, some
guests might be terrified of grapes with names they can't
pronounce. This is where South Africa crushes it.
Last year, I spent some time with Andre Shearer, a

South African entrepreneur who began sharing his na-
tion's wines with the world when the last remaining
Apartheid laws were abolished in the early 1990s. Today,
his company, Cape Classics, is the largest importer of
South African wines to the United States.
"The value of South African wines is extraordinary,"

Shearer explained. "The past few years have actually
been very good for us, because Americans are seeking
value... and American consumers are open minded and
willing to try wines from unfamiliar places."
To most Americans, South Africa remains an unfamil-

iar place. So when I'm asked to select budget friendly
Chardonnay and Cabernet Sauvignon, I almost always
look to South Africa. The entry-level offerings from Glen
Carlou, a winery in Paarl, South Africa, are always im-
pressive. 
Wine is agricultural. So if you and your guests crave

the iconic, you don't have a choice. But your wallet will
thank you if you leave your comfort zone. 
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David White is the founder and editor of 
Terroirist.com, which was named "Best Overall
Wine Blog" at the 2013 Wine Blog Awards. His
columns are housed at Palate Press: The 
Online Wine Magazine (PalatePress.com).

Familiar
For Value, 
Avoid the
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Questions & Answers
From the Mailbag 714.536.6300

Moe News Than You Can Handle:
Main Street Eyewear Looks at Life

Through Designer GlassesMoe Kanoudi

Please Read - Bad Virus?: UPS/Fed Ex
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Feel this worth passing along.
With the holidays coming up,
I can see where this could be

a real problem.
The newest virus circulating is the

UPS/Fed Ex/USPS Delivery Failure.
You will receive an e-mail from
UPS, Fed Ex, or USPS along with a
packet number. It will say that they
were unable to deliver a package sent
to you on such-and-such a date. It
then asks you to print out the invoice
copy attached. DON'T TRY TO
PRINT THIS. IT LAUNCHES THE
VIRUS!
Pass this warning on to all your PC

operators at work and home. This
virus has caused Millions of dollars
in damage in the past few days.
Snopes confirms that it is real.
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Buy / Lease a New Vehicle from any Beach Blvd of Cars Dealer & 
receive a 12 Month Official City of Huntington Beach Parking Pass...
Now that's a statement from a City that says loud and clear... 

We Are Open For Business...and support our community partners. 

FREE
PARKING
PASS 
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The Huntington Beach Police Department conducted a Sobriety and Drivers License checkpoint on Saturday,
December 14, 2013, from 7:15 p.m. to 2:20 a.m. Checkpoints are placed in locations that have the greatest

opportunity for achieving drunk and drugged driving deterrence and provide the greatest safety for officers and
the public. Over the past year, there have been 25 alcohol-related collisions on Pacific Coast Highway. These
resulted in 25 injuries to the vehicles occupants. There have also been 104 citations issued to drivers on Pacific
Coast Highway for being unlicensed or driving on a suspended/revoked license.

Sobriety/Drivers License checkpoints help lower DUI related deaths and injuries. A major component of
checkpoints is the deterrent effect they have on those who might drive drunk and/or drug impaired, unlicensed,
or with a suspended/revoked license. Checkpoints help to bring more awareness to motorists and encourage
everyone to use sober designated drivers.
According to the National Highway Traffic Safety Administration (NHTSA), checkpoints have provided the

most effective documented results of any of the DUI enforcement strategies.

Here are some of our statistics from Saturday’s checkpoint:
•  2,330 vehicles through the checkpoint;
•  1,164 vehicles screened and given a pamphlet with information about DUI;
•  Four Standardized Field Sobriety Tests administered;
•  Two DUI- Alcohol impaired suspects arrested;
•  Six Drivers cited for operating a vehicle while unlicensed;
•  No Vehicles impounded;
•  Four citations issued for other Vehicle Code violations

Huntington Beach Police Department will be conducting another Sobriety/Drivers License Checkpoint on
December 27, in our ongoing commitment to reducing deaths and injuries upon our streets and highways. Fund-
ing for this checkpoint is provided to the Huntington Beach Police Department by a grant from the California
Office of Traffic Safety, through the National Highway Traffic Safety Administration, reminding everyone to
continue to work together to bring an end to these tragedies. If you see a Drunk Driver – Call 9-1-1.

Kat Odell [EaterWire]  spins this
story about ..."David Cooley,
founder of West Hollywood's most

celebrated gay bar The Abbey, will an-
nounce plans for his next project, Cooley's
(which replaces Raffi's Jewelry, Bailamos
Dance Studio and Unicorn Alley on Santa
Monica Boulevard at Robertson) tomor-
row from 6 to 7:30 p.m. at The Abbey.
Reps for the forthcoming 10,000 square
foot venue describe the concept as "West
Hollywood's first modern gastropub
restaurant and beer garden," which will
meld indoor and outdoor space, with inspi-
ration derived from the adjacent West Hol-
lywood Park. Tomorrow's reception is
supposedly the first of several preview
events before Cooley presents his proposal
to the City of West Hollywood for ap-
proval.
HUNTINGTON BEACH— SPIN!

Neapolitan Pizza is yet another new cus-
tom pizza joint presently based on Orange.
However, management is looking to ex-
pand with two new locations, first to Los
Alamitos this month and then to Hunting-
ton Beach's Bella Terra mall next spring.

David Cooley
Spins in HB!
PIZZA

DUI Checkpoint : 
2 DUI Arrests and
Six Citations for

Unlicensed Drivers
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…a part of the greater HB Union HS District

40+ Years of Service to the 
Communities of Huntington Beach,
Fountain Valley, and Westminster
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17231 Gothard St.,
Huntington Beach

92647
(714) 842-HBAS

( - 4 2 2 7 )
(located just south 

of Warner and 
OV High School)

Also offered:
•Adult English as a

Second Language
•Exercise (Yoga,

Dance Aerobics,
Low Impact 
Aerobics, Zumba)

•Brain Fitness 
Program for 
Older Adults

•Art, History, 
Personal Finance,
Home Arts, 
and other 
Leisure Classes

•HS Diploma or 
GED program

•Parent Education
•Parent Smart 

Preschool and 
Toddler Classes
(Parent Education)

We offer job training
in pharmacy 

technician, computer
software, digital

media arts, medical
assisting, and other

careers and a 
full-time Counselor
who can assist you 

in planning for 
your future. 
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Green Side of the Grass!
A couple of years ago I was told by a

doctor that I had arthritis in my back.
He made it official.
I'm old.
See, when I was a kid with not a care

in the world, if I ever heard the word
arthritis, I immediately associated the
word with "Old People."
So in my mind, when he told me I had

arthritis, I knew I had reached that
dreaded milestone and had become an
"Old Person."
I had a bit of a flare up over the week-

end and I used a cane to help me get up
and moving.
Harry looked at the cane and said, "Do

you really need it?"
"Would you rather pick me up off the

ground?" I asked.
"Well, it makes you look old," Boy

Wonder answered.
"Today, I feel old," Granny Koehler re-

sponded.

But, then a day or two later, I was in the
pool and I felt like Michael Phelps.
Am I an Old Person? Or am I just at an

age where I have Old Person moments?
I'm going with the latter. I'm still way too
young to be old.
I received this email the other day and

got a kick out of it. It's a song by Libby
L. Allen titled "Green Side of the Grass."
It goes like this:

"On the other side of 50,
There's something you should know,
The eyesight fades, the hearing fails,
And when you sneeze the bladder

goes.
The walk becomes a shuffle,

The bathroom's now your friend,
Cause without a single warning,

You've got to go again.
The wrinkles in that mirror,

Just can't be on your face,
You think a stranger's in your house,
Cause your things are out of place.

Arthritis comes to visit,
Gravity takes its toll,

The list of meds is growing long,
Just a part of getting old.
Look on the bright side,

You're on the Green Side of the Grass,
You're not six feet under,
This day is not your last.

There may be senior moments,
Cause the memory's fading fast,

But at least you're still on
The Green Side of the Grass."

Thank you LINDA KOEHLER for pin-
ning my feelings to a tee.

In the final meeting under outgoing Chairman
Ben Bernanke, the Federal Reserve made the
decision to begin scaling back its accom-

modative policies. Under its Quantitative Easing
(QE) program, the Fed has been spending $85
billion per month (roughly $1 Trillion per year)
purchasing Treasury bonds and mortgage

backed securities (MBS). The program essen-
tially subsidized the market to create record low
interest rates. The program also helped propel
the stock markets to record highs under the no-
tion that corporations would benefit from cheap
money.
While the Fed’s decision to taper the program

now was a big surprise to some, it was largely
expected by others. There were many who
thought that the economic recovery was still too

fragile to risk pulling back the program too
early. The Labor Force Participation Rate
(LFPR) remains the lowest it’s been since 1978.
As one economist put it, “although the unem-
ployment rate has improved, the employment
rate has not.” 
Another school of thought used an altogether

different logic to conclude that
tapering had to happen now.
Very simply, QE was Ben
Bernanke’s baby. He designed
it, he implemented it, and he’s
managed it every step of the
way. He will want to see its dis-
mantling handled under his
watch. This was the primary
reason behind the belief that ta-
pering would happen in De-
cember, at the final meeting
with Bernanke as Chairman.
This belief appears to be based
on correct logic.
The Fed’s decision was to

scale back its purchases from
$85 billion to $75 billion per
month. The $10 bil-
lion reduction will

be evenly split amongst treasuries
and MBS, with each being reduced
by $5 billion per month.
As expected, mortgage

bonds have not reacted fa-
vorably to the news and
mortgage rates have risen
slightly since the an-
nouncement.
Surprisingly, the stock

market soared on the
news, with the Dow
rising nearly 300 points after the decision was
announced. The dollar also strengthened, gain-
ing value against foreign currencies.
What happens next is still a guessing game.

Fed decisions have become mostly predictable
under Bernanke’s leadership, a comfort that may
wane when Janet Yellen takes the helm in Janu-
ary. Although some have said she may be the
most qualified Chairman ever, she will be new
to the position. Newness will eliminate some of
the familiarity that the markets have become ac-
customed to under Bernanke. This increase in
uncertainty will increase market volatility.
In the end there is only one direction for rates

to go from here. Up. Although it will likely take
years for the Fed to completely unwind the full
effects of QE, the first major steps will likely
take place in 2014. With each announcement,
MBS are likely to suffer and rates will continue
to rise. The Fed’s decision to end QE now effec-
tively signals that the era of record low mort-
gage rates will be coming to an end in the very
near future.

The Fed Begins Its Exit: 
$10 Billion Here, $10 Billion There, 

Pretty Soon It Adds Up... 

Arnaud Dufour

Arnaud Dufour

Arnaud Dufour is a Sr. Mortgage Banker at 
Newport Beach based DLJ Financial. 

With more than eleven years in the industry, 
Arnaud is available to answer questions 

in Real Estate Finance.
E-mail: adufour@dljfinancial.com

Call: 714-677-4107. 
CA DRE # 01360217 • NMLS# 335758

The information contained in this 
column does not necessarily reflect 
the opinion of The Local News.
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Nutcracker Meets
Don Quixote

Battalion Chief Tony Cop-
polino became the Fire
Chief for the City of

Fountain Valley.  Tony is a
Fountain Valley native and has
served the FVFD in increasing
levels of responsibility over the
past 25 years:
• Volunteer Reserve Firefighter
from 1988-1989.
• Hired as a full-time Firefighter
in 1990.
• Promoted to Firefighter/Para-

medic in 1995.
• Promoted to Fire Captain in 2002.
• Assigned to Administrative Fire Captain in 2007.
• Promoted to Battalion Chief in 2011.

Tony was officially be sworn in at the 12/17 City
Council meeting. 
I would also like to acknowledge our interim Chief

Bart Lewis for his 2 years of service.  Bart’s very broad
experience and knowledge has been extremely valu-
able to Fountain Valley.  During his time with the City
he has not only served in the capacity as Chief he has
proven to be a good mentor for the department and de-
veloped a succession plan that should ensure a smooth
transition into the future.  Thank you Bart!   

Please join us in congratulating Tony Coppolino as
the Fire Chief of Fountain Valley.

Congrats
FV Fire Chief Coppolino

Calling all artists!  The Huntington Beach
Art Center is inviting all artists to join
us for the annual Centered on the Center

exhibition.  This is an open call, un-juried show
that allows artists to submit up to two pieces for
exhibition.  Art Center members can drop off
their work on Saturday, January 11, from 10:00
a.m. – 1:00 p.m.  All other artists can drop off
that day from 2:00 p.m. – 4:00 p.m. and again
on Sunday, January 12, from 10:00 a.m. – 2:00
p.m.  For additional information call the Art
Center at 714-374-1650 or visit our website at
www.huntingtonbeachartcenter.org.

CALLING 
ALL 

ARTISTSBoeing will cut 200 to 300 Southern
California jobs in a nationwide re-
alignment of its research and devel-

opment workforce to make the operation
more nimble.
The cuts will come from Boeing’s Research

& Technology Division, where roughly 700
workers are currently spread across plants in
El Segundo, Long Beach, Seal Beach and
Huntington Beach.
Most of those employees work in Hunt-

ington Beach, with some in Seal Beach and
smaller numbers in Long Beach and El Se-
gundo, Boeing spokesman Daryl Stephen-
son said.
“It’s going to be a gradual thing over the

next couple of years or so,” Stephenson said.
“The plan is to have the new research centers
up and running by the end of 2015. We’re
beefing up our capability in the other sites,
so there are requirements for more people in

those other sites.”
The Southern California work will include

Boeing’s Flight Sciences, Electronics and Net-
worked Systems, and Structures departments.
Over the summer, Boeing announced an-

other realignment to spread out work for its
Commercial Airplanes business. That plan
will create several hundred jobs in Long
Beach.
While the most recent realignment plan

will cut local R&D jobs, other regions will
gain positions. For example, Alabama, Mis-
souri and South Carolina will each get 300 to
400 jobs, Boeing said.
Boeing also is looking outside Washington

to possibly build the new 777X airliner after
a Puget Sound machinists union rejected a
contract offer to build the plane.
We love you Boeing all 50 years in

HB..You have help make HB the community
it is today

Rehabilitation Helps Older
Drivers Keep Their Keys

Thanks AOL Auto..."Worrying about an elderly family member driving can be stressful,
but as The New York Times reports there are alternatives to hiding the keys.

Driving rehabilitation specialists are physical therapists who ride along with seniors to as-
sess how older drivers are coping on roadways. They test everything from range of motion
to driving habits to reflexes. Often, older drivers don't need driving privileges revoked en-
tirely. Sometimes older drivers just need to unlearn bad habits they've developed, or they

need to restrict their driving to only dur-
ing the day or to local roads.
There is no comprehensive national

plan on how to deal with aging drivers.
The issue is mostly left to family mem-
bers to hash out, and sometimes drivers
end up behind the wheel long after they
should have hung up the keys.
Driving rehabilitation specialists as-

sessments are sometimes be covered by
health insurance or Medicaid. The
American Occupational Therapy Asso-
ciation provides a tool on their website

for locating such specialists by zip code.
Older drivers aren't usually automatically tested by the state unless there has already been

a problem. Many states provide hotlines for anonymous tipsters who spot dangerous drivers,
but only one state, Illinois, requires elderly drivers to retake road tests. The National High-
way Traffic Safety Administration released a five year plan this month for implementing
nationwide tools to assess older driver's roadworthiness.
Americans are getting older on average and it shows on the road. NHTSA found a 20 per-

cent increase since 2003 in drivers over 65. That is 35 million elderly licensed drivers on
the road. They also found crashes involving the elderly have increase. In 2012, drivers over
65 were involved in three percent more fatal crashes and 16 percent more injuries than the
previous year."
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EVERY KIA COMES WITH 10 YEAR/100,000 MILE WARRANTY!

HAPPY NEW YEAR

FROM YOUR

FRIENDS AT

CAR PROS KIA
HAPPY NEW YEAR

FROM YOUR

FRIENDS AT

CAR PROS KIA

Everybody knows...Car Pros
...Sells For Less!

10 Y
E

A
R

100,000 MILE
WARRANTY

EVERY NEW KIA
COMES WITH:

SALE STARTS
FRIDAY DEC 27TH

SALE ENDS 
FRIDAY JAN 10TH

KIA

KIA

**Must Finance Through Kia Finance

2008 BMW 
750I

KH5140A/T81424  USED

$25,777

2013 
MERCEDES
BENZ C250
HP0978/761050  USED

$26,881

2011 KIA 
SPORTAGE
HP1033/067784  USED

$16,933

2012
CHRYSLER 200 

HP0976/261822  USED

$12,778

2012 KIA 
FORTE

HP1000/494980  USED

$14,926

2007 FORD 
MUSTANG
CONV

HP1023/211611  USED

$13,991

2004 TOYOTA 
SIENNA XLT
KH5917B/127099  USED

$12,553

2009 KIA 
RIO

HP0939A/440779  USED

$6,998

2012 KIA 
SEDONA

HP0901/481084  USED

$16,999

1999 TOYOTA 
CAMRY

KH5399A/323956  USED

$4,334

2012 KIA 
RIO

HP0992/074771  USED

$12,638

2012 KIA 
FORTE

HP1007/564334  USED

$15,433

2011 NISSAN
CUBE

KH6058A/206676  USED

$13,322

2004 KIA 
AMANTI

KH6284A/038557  USED

$6,832

2011 CHEVY 
AVEO

HP0917/241688  USED

$9,999

32
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1. Protect Local Character and Prosperity
Huntington Beach is unlike any other city in the world.  By choosing to  support locally owned

businesses, you help maintain our area's diversity and distinctive flavor, culture, theme
and lifestyle.

2. Community Well-Being
Locally owned businesses build strong neighborhoods by sustaining 
communities, linking neighbors, and by contributing more to local causes.

3. Local Decision Making
Local ownership means that important decisions are made locally by
people who live in the community and who will feel the impacts of
those decisions.

4. Keeping Dollars in the Local Economy
Your dollars spent in locally-owned businesses have three times the
impact on your community as dollars spent elsewhere. When 
shopping locally, you simultaneously create jobs, fund more city 
services through sales tax, invest in neighborhood improvement and

promote community development.

5. Job and Wages
Locally owned businesses create more jobs locally and, in some sectors, provide better

wages and benefits than chains do.

6. Entrepreneurship
Entrepreneurship fuels America's economic innovation and prosperity, and serves as a key means
for families to move out of low-wage jobs and into the middle class and keep this spiral going in
communities like our's.

7. Public Benefits and Costs
Local stores in neighborhood shopping areas require comparatively little infra-
structure and make more efficient use of public services and combine with larger
shopping experiences to give our community the total look it needs to survive.

8. Environmental Sustainability
Local stores help to sustain vibrant, compact, walkable town
centers - which in turn are essential to reducing sprawl, automo-

bile use, habitat loss, and air and water pollution. We can help build
this model if you support your local  merchants.

9. Competition
A marketplace of tens of thousands of small businesses is the best way to ensure 

innovation and low prices over the long-term. we are getting there...a little more patience,
leadership and support.

10. Product Diversity
A multitude of small businesses, each selecting products based, not on a national sales plan, but on
their own interests and the needs of their local customers, guarantees a much broader range of product
choices...and guarantees us the consumers convenient access to what we want and need.

Why
Shop
Local
We all know how fun it is to shop locally in Huntington Beach
and our surrounding communities; but there's more to it:
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NORM REEVES

SUPERSTORE
HUNTINGTON BEACH

NormReevesHB.com

PRE-OWNED PRICED RIGHT
HERE ARE A FEW EXAMPLES

Certified Pre-Owned Honda Specials

CHÚNG TÔI
NÓI TIÊNG VIÊT

SE HABLA
ESPAÑOL

  
  

 

 $6,490*

 VIN#637151 STK#988263 ONE ONLY

 $6,994*

 VIN#145685 STK#988237 ONE ONLY

 $9,922*

 VIN#180235 STK#988269 ONE ONLY

 $9,984*

 VIN#005069 STK#988291 ONE ONLY

 $10,980*

 VIN#051432 STK#988236 ONE ONLY

 $11,499*

 VIN#125600 STK#988228 ONE ONLY

 $12,673*

 VIN#034940 STK#988278 ONE OLY

 $12,864*

 VIN#168298 STK#988272 ONE ONLY

 $15,399*

 VIN#525596 STK#988256 ONE ONLY

 $15,967*

 VIN#019585 STK#988303 ONE ONLY

 $16,771*

 VIN#086828 STK#988290 ONE ONLY

 CERTIFIED $21,646*

 VIN#003743 STK#988183 ONE ONLY

New 2013 Honda CR-V LX 2WD 4-Door Auto

              

EPA ESTIMATED MPG
HWY
MPG†31 CITY

MPG†23
5 AT THIS OFFER

 $239  

New 2013 Honda Accord LX Sedan Auto

EPA ESTIMATED MPG
HWY
MPG†36 CITY

MPG†27
5 AT THIS OFFER

 $229  

New 2013 Honda Civic LX Sedan Auto

   

EPA ESTIMATED MPG
HWY
MPG†39 CITY

MPG†28
5 AT THIS OFFER

 $169  

2011 Honda Civic LX

$14,745*

Auto, 4 Door, One Owner, MP3 Player

VIN#530229 STK#988305

2011 Honda Accord LX

$15,931*

Auto, 4 Door, One Owner, MP3 Player

VIN#017292 STK#988298
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 comparison purposes only. Do not compare to models before 2008. models. Use for  r comparison purposes only. Do not compare to models before 2008. 
and charges y to availabilitSubject . ter. thereaf

 4 D   3 Honda Civic LX       1 20Close end lease for   r 20
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highery,qualifmay all lessees . Not tear.   and wearr   excess forr  and charges 

 36 months on ap   month plus tax for    r 36 months on approved tier69 per r month plus tax for $1  DR Auto for    r $1
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YVIN#125600 STK#988228 ONE ONL   LY
-7 Xazda CM’07 

YVIN#051432 STK#988236 ONE ONL   LY
’07 Honda Odyssey 

YVIN#005069 STK#988291 ONE ONL   LY
oyota CorTToyota Cor’09 

YVIN#180235 STK#988269 ONE ONL   LY
rand Gontiac P’07 

YVIN#145685 STK#988237 ONE ONL   LY
’03 Honda Odyssey 

YVIN#637151 STK#988263 ONE ONL   LY
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VIN#003743 STK#988183 ONE ONL
’11 Honda 

VIN#086828 STK#988290 ONE ONL
’12 Honda 

VIN#019585 STK#988303 ONE ONL
’11 Honda 

VIN#525596 STK#988256 ONE ONL
’11 Honda Civic 

VIN#168298 STK#988272 ONE ONL
’11 

VIN#034940 STK#988278 ONE OL

*994,11$..............................................

*980,100,$...................................................

*984,99,$............................................................

*922,99,$.......................................

*994,66,$......................................................

 

  
  

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

              

 
  

 
  

   

 
  

YVIN#003743 STK#988183 ONE ONL   LY
EXlement E’11 Honda 

YVIN#086828 STK#988290 ONE ONL   LY
LXccord A’12 Honda 

YVIN#019585 STK#988303 ONE ONL   LY
LXccord A’11 Honda 

YVIN#525596 STK#988256 ONE ONL   LY
-3LX’11 Honda Civic 

YVIN#168298 STK#988272 ONE ONL   LY
LEy oyota CamrTToyota Camr’11 

YVIN#034940 STK#988278 ONE OL   LY
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*664,21$$2

*717,16$

*967,15$

*399,15$

*486,12$

 

  
  

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

              

 
  

 
  

   

 
  

tised prices exclude government fees  *All adver t       

 

  
  

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

              

 
  

 
  

   

 
  

NormReeves
888--1
1 Beach Blvd., Huntington Beach, CA 926483191

 document proc   any dealer  r document processing charge, any finance charges,tised prices exclude government fees and taxes,

 

  
  

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

              

 
  

 
  

   

 
  

NormReeves
04888-

1 Beach Blvd., Huntington Beach, CA 92648
 any electronic filing charge, document processing charge,

 

  
  

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

              

 
  

 
  

   

 
  

.comHBNormReeves
754-90

1 Beach Blvd., Huntington Beach, CA 92648
fer sale. Of  
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NOTICE OF SECURITY: All our vehicles are equipped with a temporary anti-theft device, which is the property of the dealership and will be removed upon purchase.

& Pre-Owned Center& Pre-Owned Center& Pre-Owned Center& Pre-Owned Center

OVER 200 PRE-OWNED VEHICLES AVAILABLE!

All vehicles subject to prior sale plus government fees and taxes, any finance charges, dealer document processing charge, any electronic filing charge, and any 
emission testing charge. Offers good through 1/16/14. No dealers, brokers or fleet, written dealer limited warranty available for review. See dealer for complete details.

COME IN

Scan with your mobile 
phone to be instantly 

connected to our website
(Requires QR code app)

CREDIT
HOTLINE:

Scion Scion

$750College
Rebate $500Military

Rebate

1st Time Buyer’s Program
& ASK US ABOUT

1 (800) 523-9011

PURCHASE ANY PRE-OWNED 
VEHICLE AND RECEIVE A  

12-MONTH/12,000 MILE LIMITED POWERTRAIN WARRANTY 
PLUS 1-YEAR/15,000 MILE COMPLIMENTARY SERVICE 1-888-326-7113

IN STOCK

$2000 OFF
MANUFACTURER’S

SUGGESTED RETAIL PRICE

ALL REMAINING NEW 2013 SCION
AND

or

To qualify for Military Rebate, you must be in current active 
duty in the U.S. Military.  Verifiable proof of military status or 
proof of active service is required at time of purchase in the 
form of one of the following:  leave and earnings statement 
& military identification card. Retired Military Personnel are 

not eligible for the rebate. Expires 1/6/14.  

To qualify for College Rebate you must be enrolled in 
an accredited 4-year University or Registered Nurse 
Program within 6-month graduate.  All cases must 
be within 2-year from the receipt of the degree. 

Expires 1/6/14.

’10 FORD
FOCUS SES

Auto, air, power group, 
CD player, tilt

(330376/AW290328)
1 ONLY

$11,495

’13 TOYOTA
COROLLA LE

Auto, air, power group, 
CD player, used

(330479/DP076294)
1 ONLY

$17,495

’03 CHEVROLET
MALIBU V6

Auto, air, power group,
CD player

(230887/3M676138)
1 ONLY

$5995

’01 MITSUBISHI
ECLIPSE GT COUPE
Air, power group, sunroof, 
CD player, spoiler, alloys

(231166/1E229055)
1 ONLY

$7995
’12 TOYOTA
COROLLA LE

Auto, air, power group, 
CD player, used

(330354/C9176066)
1 ONLY

$13,995

’11 VOLKSWAGEN
JETTA TDI

Auto, air, power group, 
moon roof, alloys

(231012/BM064419)
1 ONLY

$16,495

’08 TOYOTA
PRIUS VI

Leather, air, power group, 
CD player, Navigation
(330428/87790478)

1 ONLY

$15,995

’08 TOYOTA
FJ CRUISER 4X4
Auto, air, power group, 

CD changer, tow
(330429/8K019298)

1 ONLY

$22,995

’12 FORD
FOCUS TITANIUM

Navigation, leather, 
moon roof, auto, air, used

(230947/CL362505)
1 ONLY

$16,995
’11 TOYOTA
CAMRY LE

Auto, air, power group, 
CD player, power seat
(330529/BR094998)

1 ONLY

$17,495
’10 TOYOTA TACOMA

ACCESS CAB 4X4
Auto, air, power group, 

CD changer, tow
(330450/AZ728908)

1 ONLY

$25,995

’07 TOYOTA TUNDRA 
DOUBLE CAB SR5
Auto, air, power group, 

CD player, tow
(231235/7X003763)

1 ONLY

$17,995

’12 SCION
IQ

Low miles, auto, air, MP3 
CD player, used

(330467/CJ019897)
1 ONLY

$13,995

’02 MERCURY
SABLE LS PREMIUM

Auto, air, power group, 
leather, moon roof
(231210/2G622286)

1 ONLY

$6995

’08 FORD
RANGER SPORT
Auto, air, power group, 

CD player, tilt
(330412/8PA16535)

1 ONLY

$14,995
’11 TOYOTA
CAMRY LE

Auto, air, power group, 
CD player, power seat
(330482/BU642522)

1 ONLY

$16,995

’13 DODGE
CARAVAN SXT

Auto, air, power group, 
CD player, tilt, used
(330441/DR536766)

1 ONLY

$18,995

’12 JEEP
LIBERTY SPORT
Auto, air, power group, 
CD player, alloys, used
(330494/CW144843

1 ONLY

$15,495

’12 TOYOTA
AVALON

Leather, power group, 
sunroof, CD player, used

(330466/CU454230)
1 ONLY

$25,495

’07 TOYOTA
4RUNNER SR5

Auto, air, power group, 
moon roof, tow, alloys
(330481/70092364)

1 ONLY

$16,995
’11 TOYOTA
PRIUS II

Auto, air, power group, 
CD player, spoiler, alloys

(231185/B0263219)
1 ONLY

$19,495

’07 CHEVROLET 
COLORADO CREW CAB LS

Auto, air, power group, 
CD player, bed liner
(231097/78246014)

1 ONLY

$12,995
’05 TOYOTA

HIGHLANDER V6
Leather, 3rd row seat, moon 
roof, CD player, tow, alloys

(231151/50127042)
1 ONLY

$15,495

’11 SCION
XB

Auto, air, power group, 
MP3, tilt

(330397/B1139399)
1 ONLY

$14,995

’05 ACURA AWD
MDX TOURING 

Navigation, DVD, 
BOSE prem. sound, alloys

(231172/5H500499)
1 ONLY

$13,995

’07 TOYOTA
CAMRY LE

Auto, air, power group, 
CD player, alloys

(231182/7U100374)
1 ONLY

$12,995

’08 FORD
FUSION SE

Auto, air, power group, 
CD player, sunroof, alloys

(231116/8R269678)
1 ONLY

$10,495

’02 HONDA
ODYSSEY EX

Leather, air, power group, 
CD player, alloys

(231226/2B007814)
1 ONLY

$8995

’10 MAZDA
3 S HATCHBACK

Leather, Navigation, moon 
roof, MP3 multi-disc, alloys

(231263/A1343165)
1 ONLY

$17,995

’12 TOYOTA
COROLLA LE

Auto, air, power group, 
CD player, used

(330510/CP046564)
1 ONLY

$16,995

’12 NISSAN
VERSA

Auto, air, power group,
CD player, tilt, used
(330415/CL920616)

1 ONLY

$12,995

’07 TOYOTA
AVALON XLS

Auto, air, power group, 
CD player, tilt

(330378/7U212499)
1 ONLY

$15,495

’07 TOYOTA
CAMRY XLE

Auto, air, power group, 
JBL sound, alloys

(330508/7U572596)
1 ONLY

$16,495

’08 LEXUS
RX 400 HYBRID
Auto, air, power group, 

CD changer, prem. wheels
(230872/82007065)

1 ONLY

$19,995

’10 TOYOTA
YARIS

Air, power group, 
CD player

(330489/A1362510)
1 ONLY

$12,495
’07 HONDA
ELEMENT SC

Auto, air, power group, 
Navigation

(231207/7L012033)
1 ONLY

$13,995
’12 HONDA
CIVIC LX

Auto, air, power group, 
CD player, tilt, used
(330524/CE311579)

1 ONLY

$15,995

’02 NISSAN
ALTIMA SL

Leather, power group, 
premium sound, alloys
(231260/2C234317)

1 ONLY

$7995

’11 TOYOTA
CAMRY LE

Power group, CD player, 
moon roof, alloys

(330505/BR141944)
1 ONLY

$17,995
’10 TOYOTA
PRIUS III

Navigation, power group, 
spoiler, CD player, alloys

(330488/A0176225)
1 ONLY

$20,495

’12 HYUNDAI
ACCENT SE

Auto, air, power group, 
CD player, spoiler, alloys, 
used (231105/CU020107)

1 ONLY

$14,495

’96 FORD
RANGER XL

Auto, air, power steering, 
CD player, bed liner
(231103/TUC02923)

1 ONLY

$7995
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